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Commencing with | 
the first issue 
in March 
the page areas of 


and John Bull 
will be enlarged 


* 
Woman, Illustrated : 
: 
without any Bs 


increase in rate. & 


FURTHER ANNOUNCEMENTS 
AFFECTING ALL OTHER 
ODHAMS PUBLICATIONS WILL BE 


: 
: 
MADE IN DUE COURSE : 
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Who Speaks For 
The Artist 


. 

Sm,-—-What is the matter with 
the artist? Why do we seldom 
hear his voice? 

He is blamed for crude film 
posters, he sits back and watches 
the leading magazines use Ameri 
can art work to ilustrate their 


fiction. He is dictated to by a 
number of people who know 
little of nothing good 
draughtsmanship, and we seldom 
hear th voice of his agent, if 
he has one 

E. DUDLEY POUT 
29 Newstead Avenue, 
Orpington, Kent 


about 


Memories of Lionel 


Falk 


Sirn,—-The passing of L. D 
Falk, late chairman of D. J. 
Keymer & Co., Ltd., and your 
account of his professional 
activities (December 22) re 


kindles 


five years 


many memories, as for 


was his personal 


‘tary, in the days well before 
st world war 

L.D.F., as we on the staff then 
called him, was a man with an 
activ brain, Keen insight into 
the possibilities of securing and 
developing an account, and re 
markab| energy He was a 
stickler for time at until 6 
pn stly ind sometimes 8 
pm ind | p f not la on 
Sat j He nev expected 
fr the t what | did not 
do h elf, conseg ily on on 
particular ung when it was 
nea 12 o'clock fore he came 

bustling in, he must have cau 
th miidly eproachful look in 
my eye, because gave one of 
his tan ir chuckles and nd 
It is all right, Wilson; there is 
ar ” ast might we had a 
baby son i they are both doing 
wel That son is the present 
Roger Falk who has so distin 


TO 


THE 


rise 


and 
t Service 


for Ente 
“Orig inali 
SHicien 


EDIT 


guished h 


imself in the advertising 


mess 

One other little incident 
(among countiess others) remains 
vividly in My Memory because 
oth Church (a present director) 


and myself had a hand in it. In 
those days the fi was housed 
in mcommodious offices at the 


top end of Whitefriars Street, 
and, | am afraid, not over clean. 
The housekeeper, long since 
dead, did not do her work in this 
direction as she should. Church 
ind | thought that we could per- 
haps remedy this state of things 
in what we thought was an 
orginal way 

Every week there used to ar- 
rive from India, through the 


side of the business 
(Keymer, Son & Co.), a mail bag 


full of samples of every conceiv- 


able type of produce. It was not 
long before we discovered that 
one of these samples was some 
kind of chemical powder with a 
vile smell which made Church 
und | imagine that all the 
ewage of Calcutta had been 


concentrated into this little bottle 
of innocent looking grey powder. 
it was ali right while the stopper 
was in the bottle, but a little let 
loose and sprinkled about soon 
itself 

We sprinkled a littl under 
the roll top desk of L.D.F. at 
the appropriate moment and 
eagerly awaited his bustling ar 


made apparent 


rival, He came in, settled in his 
chal and immediately attacked 
his mail He had a habit of 


shuffling in his chair and scrap 


ing his feet while so doing. The 
nore he scraped, the worse be 
came the undesirable aroma, 
unt ine nd he ¢ Xpio ded with 
nd rushed down to the 

is nt where lived the house 
hoe « ind we could hear him 


oul placed cars 
it the head of the banisters) 

tly expostulating with that 
ewhat frosty lady concerning 


stupidity of | 


refu 
caretully 


eaving her cat 


in | private room all night 
Yea ifterwards | told him of 
th ncident, which he had not 
{ otien ut he only laughed 
vd said that he knew it was us 
all the time But he didn't! 


the time came for 


i 


me to tell him that | was leaving 
him to join S. H. Benson Lid., at 
Kingsway Hall, he shrugged, 
looxned at Me keenly througa his 
glasses and said. Please your- 
seil Wusoa, Dut you will nnd that 
you will lose ail ine individualily 
Of 4 sMali agency like this, woen 
you jom a dig concern, and you 
May regret it. Bul in hal point 
Ul vieW He Was Wrong, Decause al 


Bensoa's | found myself at the 
Meal Gesk to Suricy Vane, who 
Was then, Like Mysell, a COpy- 
writer tor tne hrm, the only 


Giilerence Deng Uiat he was a Lar 
Delicr one. 

Ss. D. WILSON, 

Business Manager, 

Cvul 

National Coal Board, 

Mooart tiouse, S.W.1. 


Magazine. 


Taking The Biscuit 

Sik,—-Mi. Russ Insiey's reply 
(Decemover 1) to my ietter of 
November 17 


leaves me with 
Nhead unoowed, crcepi in respect 
cue to an American who has 
forsaken his iand of (so-called) 
pienty in order to live in dear 
oid austerity England. For this 


he ceriaimiy takes the biscuit! 

But surely it iS axiomatic in 
advertising that it lots 
and iots of repelilive advertising 
to cl generally accepicd 
convention or naow! Lhe British 
advertiser spend such 
money in the United States. 

1 am more thaa ever conscious 
of this alter recding the report 
ot the survey published in 
Washington by a committee of 
the National Retail Dry Goods 
Association 
the Marshal Plan aut 
quote the News ¢ nicle of 
November 30; “The British ex- 
must be prepared to part 
with his goods for just about half 
their reiail prices in the States... 
which 
advertising 


requires 


snge a 


cannot 


advisory authority to 


oriies). I 


porter 
a Mark-up of 100 per cent, 


rents, 
and wages.” 


includes taxes, 


But this is taking my original 
remarks rather further. They, 
1 would assure Mr. Russ Insley, 
were based on my experience as 


an ordinary British cousin 
with American re 


living 


BE ae nlace 
itives (in places 


including New York City, but not 
not aS a Visit- 


Manhattan Island), 


Udverliting 
De sig Me sf 


22) CHENIES 
PHONE 


st wer 
MUSEUM ee 


ing celebrity making a coast to 
coast hook-up in luxury hotels, 
or as chairman of a large organ- 
sation on a “State visit.” 
i would suggest to Mr. 
that “to see ourselves as others 
See us,” 18S pretty much of an im- 
possibility even though We adver- 
tising folk try very hard. 1 hope 
he will also notice | have not 
made any cracks about advertis- 
ing salaries in New York giving 
the recipients’ Park Avenue points 
of view, which are remote from 
those of the average American. 
And may I express the hope 
that before he returns to the 
States, if he does ever, he makes 
sure that he sees something of the 
average Britisher, who does not 
live in Mayfair, W.1 
PAT KRIS 
43 Windermere Avene, N.3. 


Players’ £300 For 
N.A.B.S. 


i 
he Fleet Street Players have 


Insley 


sent a cheque to the National 
Advertising Benevolent Society 
for £300 6s. 7d., representing the 
final profit trom their presenta- 
tion of “The Corn is Green” last 
year This is stated to be the 
Players’ best effort to date 


REPORT REPRINTED 

The Market Report on Beer, 
Wines and Spirits, published re- 
cently by Hulton Research, has 
been so much in demand that a 
reprint has been necessary 

Copies are now available with- 
out charge to the trade and their 
advertising agents in the United 
Kingdom, 


Colin Turner (London) Ltd., 
have been appointed sole British 
representatives of the Daily 
Gleaner and Sunday Gleaner of 
Jamaica 


de Solla Cox Ltd. have re- 
signed their membership of the 
Advertisement Contractors’ As- 
sociation 
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Whether you are launch- 

® ing a new product or aiming 

to increase the sales of an existing 

one, the Radio Times offers you truly 

national coverage. There are no distinctions 

of class in its readership. The Radio Times is valued 
equally in the family circle of the organist and the organ- 


grinder, the marquis and the miner, the lawyer and the lorry-driver. 


With an average readership of four people per copy, its 7,776,982 circulation 


represents a varied yet constant readership of over 31,000,000 per week. 
Arabie Listener 


Leading medium for 
EXPORT TRADE 
in the Middle East 


7,776,982 AVERAGE WEEKLY NET SALE FOR THE FIRST SIX MONTHS OF 1949... . . MEMBER AB.C 


aris Advertisement Department, B.B.C, Publications, Broadcasting House, Portland Place, London, W.1. 
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[OTHER and HOME 


THE COMPLETE MAGAZINE FOR MOTHERS 


Ar LAST this great ninepenny magazine for 

Mothers returns to its original pre-war page size. 

All the features which have made Mother and Home 

so famous will be retained and its essential 
character will be extended. 


Advertisers will be quick to appreciate the benefits 
which the new size offers to them—the advantage of 
bigger display—the new and improved positions— 
the fine reproduction of high-class photogravure. 


PAGE RATE £100 


Rates for colour on application 
TYPE AREA 10}" deep x 7} wide. 


Much of the space in the APRIL and 
succeeding issues has already been booked 
and application for the space remaining 
available should be made without delay. 


CHAS. E. MANDER, ADVERTISEMENT DIRECTOR | 
Weldons Ltd., 30-32 Southampton St., Strand, London, W.C.2 | 
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Trade Press Barometer Reading 


Is “Set Fair” For 1950 


BOOKINGS PORTEND RISE IN CONSUMER ADVERTISING 


Judging by the trade Press, always a reliable barometer, 1950 
should see a steady rise in the value of consumer advertising. 

Indications are that growing competition will lead to increased 
appropriations for marketing campaigns, and a prosperous year 


for advertising, with continuing 
demands for all available space, 
is forecast. 

A study of the trade Press in 
recent months, allied with news 
of heavy advance space book- 
ings, reveals an upward trend 
which may be expected to reflect 
during the coming 12 months in 
the newspapers and popular 
magazines. 

Prospects for the New Year 
must be viewed in the light of 
restrictions on supplies of goods 
for the home market and the 
economic condition of the 
nation. But, despite the prob- 
lems facing sellers, there are 
definite indications that expanded 
advertising campaigns are 
planned for a wide range of 
consumer goods. 

Women’s Wear: During the 
past three months Drapers’ 
Record has carried more spring 
fashion show advertising than 
ever before. Demands on space 
have been the heaviest for 62 
years—one firm taking eight 
pages in a single issue. Forty- 
two new accounts have been 
opened so far for next year 
These heavy bookings will 
certainly be reflected in retail 
advertising in the spring. 

Men's Wear: Expanding 
advertising, hundred per cent 
renewals, and new accounts from 
all elements of the industry are 
reported by Men's Wear. 
Changing styles, particularly in 
sports wear, which is to be con- 
siderably brightened, promise 
new campaigns in spring and 
summer. There are to 
special campaigns in the popular 
Press to encourage the wearing 
of light-weight overcoats which 
fell out of favour during clothes 
rationing. More extensive cam- | 


paigns to popularise new designs 
of hats and ready-made dinner 
jackets are also foreshadowed. 
Cosmetics: Space bookings 
for Hairdressers’ «Journal are 
heavier than usual, and recent 
issues have been exceptionally 
large. A_ considerable propor 
tion of the advertising is made 
up of cosmetics announcements 
to the trade preceding general 
placings by manufacturers and 
retailers. Forecast for the future 
demand for cosmetics is that it 
will be “even bigger than in 
Pharaoh's time.” Increasing 
competition will lead to more 
vigorous marketing campaigns 
Furniture: Furnishing World 
advertising reveals that manu- 
facturers are confining themselves 
almost exclusively to the tried 
and trusted trade Press medium 
With restored freedom of design 
and increased competition, how- 
ever, retailers are expected to 
make heavier demands on space 
in newspapers and periodicals. 
Toys: The January issue of 
Games and Toys will be the 
biggest in 35 years, with 150 


pages of ads. booked. And more 
space has been booked for 1950 
than any previous year in the 
journal's history The trade is 
becoming advertising minded, 
and extensive campaigns in the 
popular Press and magazines are 
planned to meet the threat of 
foreign competition. 

Grocery and Allied Trades: 
Supply and manufacture difficul- 
ties upset several projected cam 
paigns during the past year, but 
the Grocers’ Gazette reveals a 
trend towards more advertising 
by regular, old established adver- 
tisers, and the entry into the field 
of new firms and products. The 
indication is that retail advertis- 
ing will increase as supply diffi- 
culties recede 

The overall picture is one of 
increasing competition in a 
hardening market, with adver- 
tisers generally extending their 
campaigns in all media 


NEWSPRINT PRICE 
REDUCTION 


The Board of Trade announces 
that following an increase in the 
scale of operation of the mills, 
the standard prices of home- 
produced newsprint are to be 
reduced by 1%s. a ton on 
January 9 


Thomas Hedley 
Ad. Director 


Mr.J.Campbell Slight has been 
appointed director of advertising, 
Thomas Hedley & Company Ltd., 
soap manufacturers, Newcastle- 
on-Tyne, from January 1. Mr. 
Slight has been advertising man- 
ager of the company for the past 
year. 

This appointment is in accord- 
ance with the Hedley policy of 
filling the higher executive posi- 
tions with men who have made 
their career with the company. 
Mr. Slight joined the company in 
1931. Im 1935 he became head of 
the market research department, 
a position he held until taking 
over control of brand promotion 
in the Hedley advertising depart- 
ment in 1948. 


“Reveille” To Give 
12) per cent 


Reveille will increase commis- 
sion to advertising agencies to 
124 per cem from to-morrow 
(Friday), it is announced by Mr. 
T. B. Maullings, advertisement 
manager. This brings Reveille in 
line with the Daily Mirror and 
the Sunday Pictorial. 

CHICAGO TRADE FAIR 

The Department for Overseas 
Trade will consider requests 
from manufacturers of British 
goods for assistance towards the 
cost of exhibiting at the Chicago 
Trade Fair next August, where 
the scheme holds a reasonable 
prospect of increasing dollar ex- 
ports 


ADVERTISEMENT DEPARTMENT REPRESENTATION 
NORTHCLIFFE NEWSPAPERS GROUP 


J. LINDSAY 


Representing 


Evening Sentinel 


Stoke-on-Trent 


Staffordshire 


Weekly Sentinel 
CARMELITS HOUSE * LONDON ° E.C4 CEN. 6000 
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Several national newspapers 
have already published larger 
issues by using some of the 
paper saved through the two- 
days non-publication at Christ- 
mas. But this paper may be used 
at any time before February 12, 
when the current newsprint 
rationing period ends, and a 
number of newspapers are not 
yet prepared to disclose ‘herr 
plans, though most say that all 
the extra paper available wili be 
absorbed 

An exception is the Daily 
Express, which has already had 
one 8-page issue. The remaining 
five 8-page issues, states My) 
Leslie W. Needham, advertise 
ment director, Express group, 
will appear in one big feature 
week, starting January 23. This 
will survey the political situation 
and give opinions of party 
leaders 

The Times had a 14-page issue 
after Christmas, and last Mon 
day published a 16-page issue for 
its review of the year 

The Daily Mail has not so tar 
had a larger issue An 8&-page 
Evening News last Friday in 
cluded -its first half-page adver 
tisement for John Barker 
the paper restrictions, Classified 
advertisement space had also 
been increased As a general 
rule, states Mr. W. B. Harbud, 
advertisement manager the 
largest spaces in the 8-page 
issues of the Evening News will 
be 6 in. double column, other 
than special positions 

On Tuesday, in another 8-page 
imsue, the Ey News pub 
lished its first full-page of 
fied since the war 
ilso a half-page ad 

On Wednesday 


since 


niente 
class: 

There was 
for Pontings 
last week 


Bilsland Joins D.E.B. 


Sir Steven Bilsland, who was 
created a baron in the New Year 
Honours List, has jomed = th 
Dollar Exports Board He is 
chairman of the Scottish Counc! 
(Development and Industry), and 
of the Umon Bank of Scotland 
Lid and = Seottish = Industrial 
Estates He recently visited 
America and Canada to study 
possibilities of increasing Scottish 
exports to the dollar and 
had discussions with representa 
tives of the Dollar 
Steriing Board 


the 


area 


Canadian 


At the Christmas party of 
Barretts of Manchester, a ball! 
room with parquet dance floor 
was erected in one of the work 


shops. 


How Nationals Are Using Newsprint 
Saved At Christmas 
“EXPRESS” TO HAVE FIVE EIGHT-PAGE 


ISSUES IN ‘FEATURE WEEK’: FULL 
PAGE OF CLASSIFIED IN “E, NEWS” 


News Chronicle published its 
R-page issue Half-pages 
not appear m this 
paper until an improvement in 
the newsprint situation makes a 
general increase in newspaper 
sizes possible, states Mr. William 
Memory, advertisement manager 


LARGER SPACES 


A forecast of bigger adveriis- 
ing spaces in newspapers gener 
ally, and an announcement that 
whole pages will appear in the 
larger issues of the Evening 
Standard, have been made by 
Mr. Leslie W. Needham, adver 
tisement director, Express group 

These improving opportunities 
for advertisers are the subject of 
a letter which he has now sent 
out to agents. 

In making an estimate, to an 
ADVERTISER'S WEEKLY represen 


News Chronicle advertisement 
space is overbooked till the end 
of April 

The Manchester Guardian may 
publish 10-page issues on days 
that normally have an 8-page 
issuc, as and when required 
Manchester Evening News wiil 
publish 20-page issues instead of 
the usual 16-page, on the Fridays 
January 6 and 20 and February 
Ww The January 6 issue (to- 
morrow) will carry a full page 
advertisement for C & A Modes 

No decision on larger issues 
during the current period has yet 
been announced by the Daily 
Telegraph, Daily Mirror and 
Daily Graphic 


Eric Schofield, general manager, 
Kemsley Newspapers, Manches- 
ter, chatting with K. L. Taylor, 
Manchester manager, Alfred 
Bates & Son, at the Christmas 
luncheon of the Liverpool and 
Manchester branches of Alfred 
Bates & Son 


ON THE WAY, FORECASTS NEEDHAM 


tative, of the trend of Press ad- 
vertising in 1950, Mr. Needham 
said that already more paper had 
been promised for the election 
period, and there was strong pos- 
sibility of some general increase 

How would this affect adver- 
tising”? 

“I think the biggest develop- 
ment,” he said, “will be a ten- 
dency towards larger spaces. Al- 
ready we have established 
half-triples and half-pages, and 
the eagerness of advertisers to 


Larger Size “Mother And Home” 


Mother and Hom 
penny monthly 
first of the 
journals im 


the nine 
magazine, is the 
wartime pocket-size 
the Amalgamated 
Press and Weldons group to take 
idvantage of the extra paper 
shortly to be available Mr 
Chas. E. Mander, advertisement 
director, has just issued a folder 
announcing = the 
change over of 
Mother and Horm 
from pocket-size 
to tull pre-wal 
Page with the 
iwsue dated April 
The 
will 
the 
AP 
full 
Magazines 


— 
Size 


Page 
contorm to 
standardised 
format ft 
monthly 

type 

4 in ‘ 
; m which can 
be subdivided to 
Mmimmum space 
116 page, 24 
‘ 1; in 
column 
nents 
x Id m 
ind Home 
printed in 
gravure and ‘ 
limited number of 
advertise ment 
pages will be avail 
ible in full colour 

All the 
of the maga 
s being retained. It will en 
deavour to help the woman who 
takes an interest in herself, her 


MO 


Sie 


rea 


The 

measure 
are 10 in 
Mother 
will be 
photo 


char 
acter 


7ine 


a 


que compusTe 


THER 
| thet 


home and her family. The larger 
page will enable larger displays, 
and many new positions will be 
available 
The 


to advertisers 
demand 
Mother and Hong 
that available 
pocket-size 


for space im 
has exceeded 
while it was a 
publication Mr 


weal . 


wacazine FOR 


HO; Al 


Mander hopes that with the 
change all intending advertisers 


will be accommodated. 


use these larger spaces indicate 
the direction of the trend 

“b think that is a good thing 
The day of reminder spaces is 
toming to an end. More and 
more advertisers have a selling 
job to do, and the larger spaces 
are the ones in which to do that 
job.” 

Not merely would big spaces 
get big results, he contended, but 
they would help to make the 
British public as advertising con- 
scious aS he had discovered the 
Americans to be during his visit 
there 

The introduction of half-pages 
in the Daily Express and of half 
and whole pages in the Evening 
Standard was in line with this 
trend. The extra pages available 
during the current period would 
enable the Evening Standard to 
test out the whole pages in its 
larger issue 

Similar development in the 
Glasgow Evening Citizen and, 
when the general paper situation 
improves, in the Sunday Express, 
were also forecast by Mr. Need- 
ham 


27 Hlifle Journals 
Adopt LS.B.A. 
Standard 


The Associated Iliffe Group 
are adopting the standard type 
areas recommended by _ the 
1.S.B.A. for the trade and tech- 
nical Press—-in 27 of their jour- 
nals 

In these 27 journals now 
accepting standard size adver- 
tisements, the type areca allows of 
proportional reduction or en- 
largement, eliminating layout and 
block adjustments and needless 
art-work alterations 

The journals affected are 

Farmer A Stock-Breeder. Amcraft 
duction Architect & Building News. 
Autocar Automobile Engineer British 
Automobiles Overseas, British Enginecring 
Bus A Coach. Flight. Iron & Steel. Metal 
Industry Motor 
Mirror, Yachting 
Power Laundry 
Wireless World 
Motor Cycles Overseas 
Plasucs. Electrical Review. Machine Shop 
Magazine. Mechanical Handijng, Motor 
Trader, Motor Cycle & Cycle Trader. 
Welding and Wireless & Electrical Trader. 
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Mather and Crowther 


Celebrate Their 
Centenary 


To inaugurate their centenary 
year, the chairman and directors 
of Mather & Crowther Ltd 
gave a luncheon for the 186 
members of their staff at Gros- 
venor House on Monday 
Retired directors and other 
former members of the organi- 
sation, now on the superannua- 
tion list, were also present 

Mr. E. L. Mather, chairman 
and grandson of Mr. E. C. 
Mather, who founded the organi- 
sation in 1850, paid tribute to 
two men who did so much to 
build up the fortunes of the 
company in the first #0 years of 
this century, and who both 
retired as directors. 

Mr. F. Loveridge, at whose 
feet | sat when | came to the 
firm in 1913, did 43 years with 
us and was one of the most suc- 
cessful business getters and busi- 
ness holders of his time.” he said 
Mr. A. E. H. Mitchel! did 44 
years and was in charge of our 
billposting and outdoor depart- 
ment, where his ability and gift 
for establishing business friend- 
ships was of very real value.” 

Mr. Mather also referred to 
Mr. W. H. Carr, who was not 
well enough to attend the lunch. 
Mr. Carr joined them at £1 per 
week as a junior clerk in 1887, 
and for 33 years was managing 
director 

Six people present represented 
a total of 246 years of service 
After referring to the older 
servants of the company, Mr 
Mather welcomed two who had 
joined it that morning, Mr. 
J. B. Cameron and Mr. 
Whitaker 

Mr. Mather told how his 
grandfather set up business as 
an advertising agent at 71 Fleet 
Street in 1850, at the age of 27. 
Within three years the tax was 
taken off advertising, and two 
years later the stamp duty on 
newspapers was removed. Thus 
there came into being a large 
number of new newspapers and 
magazines, and advertising rates 
were reduced. encouraging 
advertisers 
In the mid-70's” 
Mather, “ my 


continued 
father joined 


Betac Staff Luncheon 


The fourth annual staff 
luncheon of Betac was held at 
Oddenino’s Restaurant on 
December 23 The chairman, 
Mr. W. H. F. Emmett, presided, 
and Mr. W. Ewart Rumble, as 
immediate past chairman, was 
guest “f honour. 

The chairman pointed out the 
great opportunity that devalua- 
tion had given to Betac to widen 
its contacts and increase its turn- 
over and the indications were 
all there that the process was 
beginning to take place. 


Mr 


my grandfather and the firm 
became known as Mather & Son 
My grandfather died in 1886, 
and my father carried on until 
1888 when he took into partner 
ship Mr. H. O. Crowther, who 
was then working with Cassells, 
the publishing house.” 

In 1894 the firm 
larger offices Mr. Crowther 
died in 1920, and two of his 
sons, who joined the business in 
1912, had also died, thus sever- 
ing all active links between the 
Crowther family and the com- 
pany. Mr. EB. L. Mather became 
chairman of Mather & Crowther 
Ltd. at the death of his father 
in 1935, and im that year the 
firm moved to their present 
offices in Brettenham House, 
Lancaster Place, W.C.2 

“It may be that we had come 
to be regarded as old fashioned,” 
he added, “but that move 
seemed to have a _ revitalising 
effect on the firm, and on the 
attitude of the business world to 
the company. There were two 
young men, the vice-chairman, 
Mr. Boggon, and the managing 
director, Mr. Ogiivy, neither of 
whom had been very long on the 
Board, whose drive, enthusiasm 
and imagination brought fresh 
vigour and a determination to 
improve and expand the service 
of the company We are 
proud of its prosperity and of 
the fact that to-day the volume 
of business which we handle is 
larger than it has ever been.” 

Mr. Gordon Boggon offered a 
toast to the next hundred years, 
and Mrs. Helen Cheney. senior 
woman executive, made a charm- 
ing speech. Mr. Richard Porter, 
who, as « son-in-law of Mr 
Crowther, is a shareholder and 
trustee for the family, also spoke 


moved to 


Left to right, above: Sir Francis 
director), Richard Porter 
Boggon: below 
vice of 333 vears) A. J. Bayliss, 


“Yorkshire Post” Brochure Tells 


Meynell 
Helen Cheney, E. Ll 
(retired members of the 
4.f 


W.. Morse, H. W. Eales, Fredk. Loveridge, C. H. Tipper, H. J. Hill 


ADVERTISER'S WEEKLY 


Francis Ogilvy (managing 
Mather, Gordon 
company, with a total ser 


H. Mitchell, Miss N 


Gleeson 


Of “Ideal Trial Ground” 


Valuable marketing informa 
tion about West Yorkshire 
“the ideal trial ground for local 
and national advertising cam 
paigns”-—-is given in a brochure 
published by the Yorkshire Post 

The two main objectives of the 
brochure are to help manufac 
turers in the choice of an area for 
trying out new products, and to 
bring to the notice of advertising 
agents and managers what is 
claimed to be a fine testing arca 

The publishers’ endeavour has 
been “to show factually, graphic- 
ally and by analysis, that the 


IN NEW YEAR 


Among awards in the New 
Year Honours List appeared the 
following : 


lichester, 
chairman, Western Gazette. For 
services to art and letters 


C.B.E. 

Maurice Henry Lovell, direc- 
tor. Overseas Press Services, 
Central Office of Information 

Alderman Alfred Browning 
Lyne, founder-editor, Cornish 
Guardian, Bodmin; former presi- 
dent, Newspaper Society, and a 
member of its Council; vice- 
chairman, Cornwall County 
Council, and mayor of Bodmin 
six times. 

Herbert Trevor Tracey, who 
resigned the position of chief pub- 
licity officer, Trades Union Con- 
gress, on Saturday, after 23 years 
in the position, He had been 


HONOURS LIST 


working on publicity for the 
Labour Party and the trade union 
movement since 1917 

O.B.E. 

Harold George Clarke, past 
president of the Newspaper 
Society and past president of the 
British Federation of Master 
Printers. He is believed to be 
the only man to have held both 
positions. Mr. Clarke has been 
hon. treasurer of the Newspaper 
Society for nine years, chairman 
of its labour committee, and is 
a member of its Councif. For 
services to the newspaper and 
printing industry 

Charles Frederick Cook, direc- 
tor of Sun Printers Ltd... Watford 

Eric Harold Underwood, |ately 
head of the German information 
department, Foreign Office 

M . 


BLE, 
Charles Alexander Munro, 
senior executive officer, Central 
Office of Information 


market within a mile radius 
of Leeds fulfils all the require 
ments of an ideal field for test 
campaigns.” 

Attractively 
effectively illustrated, the 
brochure provides a wealth of 
information in concise form. An 
area with «a population of 
2,800,000 is carefully examined 
to give a statistically supported, 
descriptive survey of “the 
richest market in the North.” 

Retail outlets of the 12 main 
market and shopping centres are 
tabulated. Populations and the 
numbers of various kinds of 
shops are given for the big 
marketing towns 

Descriptive details are also 
given of 40 cities and towns in 
the area. The information about 
each includes: distance from 
Leeds, 1948 population; aumber 
of families, early closing days; 
market days; and main industries 
Iustrations include four useful 
maps 


produced and 


Ralston Retiring 


As announced last April, Mr 


G. C. Ralston, chairman, Lintas 
Ltd., retires at the end of Janu 
ary on reaching the age limit, 
and is to be succeeded by Mr 
R. H. Siddons, who has been 
since 1946 marketing adviser to 
the western European associated 
companies of Lever Bros. and 
Unilever Ltd 

The careers of Mr. 
and Mr 
under 
week's 


Ralston 
Siddons will be reviewed 
Mainly Personal in next 
issue 
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At the dinner given by the British Direct Mail Advertising Associa- 


tion in honour of its retiring president, Arthur Mortimer 


right: A. Campbell Gifford, E 


Symes Bond, Arthur Mortimer 
K. M. Murphy (chairman), Arthur Chadwick, Mrs 
lan Harris, Horace R. Martin, A. F 


Left to 
Miss 
Mortimer, C. N 
Gomm, Chas. R. Watson, Frank 


England, Robert E. Cross, Mark Harrison, Miss Iris Stenning (general 


secretary), A. Edward Jones 
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“Oil And Colour Trades Journal” 
Changes Name And Format 


To announce the change of 
title of the Oil and Colour Trades 
Journal to the Paint, Oil and 
Colour Journal, the proprietors, 
Scott Greenwood & Son Ltd.. 
gave a luncheon to representa- 
tives of the mdustry’s associa- 
tions and organisations at the 
Connaught Rooms last Friday 

The new title will appear on 
to-morrow’s cover (Friday) and 
the space usually occupied by 
advertising will be used for an 
announcement of the change. At 
the same time, the standard type 
area of 9 in. x 64 in. will be 
adopted The standard adver 
tisement rate will remain un 
changed 


British Edition Of “Reader’s Digest” 


Will Carry Adverti 


Starting in April, the British 
edition of Reader's Digest is to 
carry a limited amount of adver 
tising This announcement fol 
lows the ending of rationing of 
paper for magazines 

Extra pages of editorial matter 
are being added to the Digest 
and there will be 16 pages of ad 
vertisements, the limit “for the 
first few months.” 

Minimum size for advertise- 
ments will be half-page. Nor- 
mally, only contracts calling for 
at least three whole pages or six 
half-pages in any  1!2-month 
period will be accepted. 

Rates are uniform. Advertise 
ments will be rotated so that 
each advertiser occupies each 
position in turn. 

Rates are: Black and white 
whole page £275, half page £150; 
two-colour--whole page £310, 
half page £170. Initial discount 
of 124 per cent will be granted 
on all contracts placed before 
February | There will be dis 
counts for series. 

Reader's Digest is printed by 
rotagravure. High grade mech 
anical paper will be used, mak 
ing possible all forms of black 


Wide Publicity 


The Royal Society for the 
Prevention of Accidents launched 
its 1950 Children’s Safety Cam 
naign on Wednesday of last week 
(Holy Innocents’ Day) 

Lord Llewellin, president, said 
that a wide range of new material 
for use by local authorities 
would include posters, m some of 
which Disney characters point 
the lesson; leaflets, windscreens 
transparencies, painting shects 
bookmarks, button-hole flags 
and window displays 

The instructional road sign 
for children has been adopted as 
the campaign symbol It is a 
silhouette of two children, inside 
a red triangle The slogan is 
“On guard—children,” which is 


adver 
three 


and-white and two-colour 
tisements, with a choice of 
second colours 

Net sales of the British edition 
are guaranteed lo exceed an 
average of 400,000 copies per 
month from April to September 
1950 Readership is claimed to 
be two million per issue. Quality 
of audience is described as 
Slightly more men than women 
Strong tendency towards A and 
B income groups.” 

Twenty international 
already carry advertising 

Reader's Dieest has just re 
started national advertising, with 
six-inch double column 
tions in selected national 
provincial newspapers 


editions 


inser 
and 


PHILIPS LAMPS SIGN 

The 102 ft. x 33 ft. sign for 
Philips Electrical Ltd in 
Trafalgar Square was illuminated 
for the first time at midnight on 
New Year's eve 

London Signs and Illumina 
tions Ltd. were responsible for 
installing the tubing, and agents 
for Philips are Erwin, Wasey 
& Co, Ltd. 


For Safety Drive 


upplicable to all kinds of 
users 

A national poster competition 
will be launched for three classes 
of entrants: art students 
and any 


persons, 


road 


young 
designers other in 
ter secondary 


school pupils; and primary school 


rested 


Ministry of Transport has 
isked local safety committees to 
observe a National Children’s 
Safety Week, March 18-25 This 
will be supported by Press adver 
tising and by posters, mainly on 


vehicles, 


Ht 
pointed 


Cyntnod 


Gould have been ap 
London agents for } 
ind Merioneth Express 


~ 


ements 


.- ‘ 

“KENT MESSENGER” 

| CHURCH POSTER CONTEST 

' At the invitation of the publi- 
city committee of Canterbury 
Diocese, the Kent Messenger is 
organising a competition for 
posters which could be used by 
churches at Christmas, Easter and 
Harvest Thanksgiving. 

Any design accepted will be 

redrawn at a London advertising 
agency 


Mr. E. Paul Greenwood, man- 
aging director, proposed the toast 
ot the founder, his grandfather, 
Thomas Greenwood. In 1879, 
Thomas Greenwood (who had 
previously been with Morgan 
Bros., publishers of The Chemist 
and Druggist and The Iron- 
monger) started in business for 
himself with several new journals, 
one of which was called the Oi! 
and Colourman’s Journal. The 
title was changed to the Oil and 
Colour Trades Journal in 1906 

Mr Greenwood mentioned 
that that luncheon also cele- 
brated the editorial coming-of- 
age of Mr. George Copping. 
editor for 21 years 

The toast of the Paint, Oil and 
Colour Journal was proposed by 
Messrs. G. E. Sanderson, im- 
mediate past-president, National 
Paint Federation; C. R. Petrie, 
president, Society of Paint Manu- 
facturers; C. R. Averill, presi- 
dent, Paint Manufacturers and 
Allied Trades Association; and 
J H Grimshaw, chairman, 
British Colour Makers’ Assn. 

Mr. Copping, responding, said 
that it was during the late war 
that the trade Press really came 
into its own, for it was only 
through its columns that manu- 
facturers could learn of new 
Government regulations. The 
trade and technical Press knew 
its readers personally, and was 
therefore able to give a service 
that stretched far beyond the 
printed page 


Jewellers Campaign For Dollars 


First industry to accept a devel 
opment council, the jewellers and 
silversmiths of Great Britain are 
starting an export drive to con- 
quer the North American con- 
tinent, The campaign opens this 
month with advertising in Canada 
prepared by the J. Walter 
Thompson Company in London 

With promotion funds limited 
by the Act of 
Parliament by 
which the counci 
was set up, it Was 
decided to direct 
this first campaign 
to Canada alone, 
and to restrict con- 
sumer advertising 
to one magazine 
only, the Canadian 
edition of Time 

To illustrate the 
advertising, it was 
decided to show 
examples of the 
industry's craft 
honoured by some 
such body as the 
Worshipful Com- 
pany of Gold- 
smiths or the 
Design Research 
Centre 

Supporting the 
consumer cam- 
paign is a trade 
campaign in the 


trade 
consumer 


Press, which reproduces 
advertisements, and 
tells dealers how to get into 
touch, through the Council, with 
the best British jewellers and 
silversmiths. A showcard, fea- 
turing the sterling lion, is shown 
in both trade and consumer ad- 
vertisements and will provide the 
link between the advertising and 
the dealer stocking English ware 
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January 5, 1950 
British Periodicals 
Appoint A. C. Farr 


Nielsen Promote 
Macdonald : Heald 
Goes To M.o.H. 


Arthur C. Farr has 
appointed general 
British Periodicals 
ing the death of Mr 
managing director 

Mr. Farr, who was the pub 
lisher, began in the advertise- 
ment department of British 
Periodicals in 1919, and during 
the last 30 years has worked in 
all departments. He is to con- 
trol advertising and publishing 


been 
manager of 
Ltd. follow- 
A. B. Ward, 


* * ° 


S. A. Heald, director, reference 
division, Central Office of Infor- 
mation, has been appointed 
public relations and principal 
Press officer to the Ministry of 
Health from January 24 

Mr. Heald joined the Ministry 
of Information in 1940 from the 
Royal Institute of International 
Affairs, where he was head of 
the information department. 

* * * 


David L. Crouch has Yeen ap- 
pointed assistant advertisement 
manager, Fashions and Fabrics, 
from February 1! Since last 
May, Mr. Crouch has been in 
charge of paid publicity for Bri- 
tish Nylon Spinners Ltd. 

. * * 


Colonel Guy Heseltine has 
been appointed director of adver- 
tising for Creative Journals Ltd, 
and for its associate company, 
Latin American Industrial Press 
Ltd. 

John Golley has 
pointed deputy advertisement 
manager for Scope, and Basil 
Fordham, advertisement manager 
for the new Scope Year Book of 
Industry, Trade and Finance, due 
for publication in April. Colin 
M. D. Thompson has been ap- 
pointed special advertisement 
representative for the Group 

* * * 


been ap- 


William Taylor has been ap- 
pointed Press Officer to Ray- 
mond, the Mayfair hair stylist 

* * * 

Kenneth E. Curtis has been 

appointed general manager, 


VEWS ABOUT PEOPLE 


Whysall Retires After 43 Years 


After 43 years at the St. 
James's printing works of Jarrold 
& Sons Ltd. W. W. Whysall, 
works manager, has retired. 

When Mr. Whysall came to 
Jarrolds in 1906 the Jarrold em- 
ployees numbered about 200; 
now there are over 800 people in 
the printing works 

His persistence in maintaining 


Stewart Klingle Ltd., advertising 
agents, who are negotiating an 
arrangement with an advertising 
agency in New York. 

* . * 

lan Macdonald has _ been 
appointed general field manager, 
A. C. Nielsen, Market Research 
Lid., Oxford, in succession to 
James Stan who went to 
Australia 18 months ago to start 
a Nielsen service there. 

Mr. Macdonald joined A. C. 
Nielsen as field auditor in 1940, 
then acted as junior client service 
executive. He became acting 
general field manager when Mr 
Staniland left 

William Rae, just completing 
10 years with the company, has 
been appvinted field controller. 

* * * 


James Carley, secretary to 
Ripley, Preston & Co., Ltd., is 
resigning on January 14 to estab- 
lish an independent accountancy 
business, in which he will handle 
a number of printing accounts, 


delivery dates won him personal 
recognition among publishers in 
London, in which profession he 
has many friends. Mr. Whysall 
was presented by the Board with 
two easy chairs, by his immediate 
colleagues with a lighter, and by 
the staff in general with a lawn 
mower and a chiming clock. 


W. D Hardie has been ap 
pointed advertising manager of 
Harrods Ltd, in succession 
to J, B. Shemming, who has 
become sales manager of 
Kendal Milne & Co. Mr. Hardie 
joined Harrods in 1947 as assis- 
tant advertising manager 

* * * 


A. Campbell Gifford, sales 
promotion and advertising 
manager to Indestructible Paint 
Co. Ltd. Pilchers Ltd. and 
Gittings and Hills Ltd. has 
been app advertising 


manager to Brn, + Bata Shoe Co. 
* a * 


S. Kershaw-Smith 
appointed Northern advertise- 
ment manager for Associated 
Newspapers in Manchester. He 
has been Daily Mail motor and 
radio representative since 1948, 
and joined Associated News- 
papers Lid. in 1936 9 

* * * 


A. C. Dean has succeeded 
E. F. Carter as studio represen- 
tative for Reeves & Sons Ltd. 


has been 


Joins Agency On Centenary Anniversary 


J. B. Cameron joined Mather 
& Crowther Ltd., as an account 
executive, on January 2, the day 
the company celebrated its cen- 
tenary. 

Before the war Mr. Cameron 
worked in the publicity depart- 
ment of J. Lyons & Co., Ltd, 
and later was advertising man- 
ager of the Metal Box Co., Ltd., 
before joining International 
Broadcasting Co., Ltd. as chief 


of the advertising and publicity 
department, 

Six months after joining Voice 
& Vision Ltd, Mr. Cameron 
became general manager, and in 
1948 he went to Alexander Films 
S.A. (Pty.) Ltd., at Johannesburg, 
where he helped to set up South 
Africa's first advertising film 
cartoon unit. Since April Mr 
Cameron has been handling pub- 
licity and public relations for 
International Aeradio Ltd. 


Ernest Biggs 


ADVERTISER'S WEEKLY 
Biggs Vice-Chairman 
Of Intam, Burton Sole 

Managing Director 


Hardie is Harrods 
Advertising Manager 


Ernest Biggs has now become 
vice-chairman, Intam Ltd. 
Arther Burton, who a year ago 
was appointed joint managing 
director, now becomes sole man- 
aging director Jointly they 
spent three-quarters of last year 
overseas: Mr. Biggs in South 
Africa, where he is also a direc- 
tor of Intam South Africa (Pty) 
Ltd, and Mr. Burton visiting 
twenty-three different countries 
in the Latin-American and Carib- 
bean area 

* * . 


Charles P. Spurr, formerly with 
a firm of publicists, has been 
appointed advertising and pub- 
licity manager of the Electrical 
Contractors’ Association and 
allied organisations. 
> * + 


Ralph T. Smithson has recently 
been appointed publicity officer, 
Hickson & Welch Ltd., chemical 
manufacturers, and Hickson’s 
Timber Impregnation Co. (G.B.) 
Ltd.. of Castleford, Yorkshire 

* * * 


D. G. Merson has been 
appointed advertisement mana- 
ger for the 76th edition of Spons’ 
Architects & Builders’ Pocket 
Price Book and other publica- 
tions of E. & F. N. Spon Ltd. He 
continues as advertisement man 
ager, English Review. 

* * * 


Miss Vera FE. § is to 
handle editorial publicity and to 
maintain a public relations ser 
vice for Serib Ltd. 

- * * 


Geoffrey G. Young is to act 
as adviser on public and indus- 
trial relations to the clients of 
John W. Hendry & Staff Ltd, 
industrial and production con- 
sultants. 

* 7 

Clive Drummond, Press officer 
at the Board of Trade, has 
joined F. J. Lyons Ltd., public 
relations consultants 


. C. Burton S. Kershaw-Smith 
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Newsprint 


S rationing of newsprint becomes less onerous, it tends also 
to appear less equitable. While it has satisfied the smaller 
appetites, it still fails to assuage large ones. Thus the incidence 
of hunger falls unequally, and the rough justice of the rationing 
scheme ceases to meet with universal acceptance 
The position has now been reached when over half the news- 
papers in this country can be considered as no longer rationed, in 
the sense that their permitted usage equals or exceeds their require- 
ments. But these comprise, in the main, the mass of smaller 
papers, for the most part local weeklies. The remainder, including 
most of the national and provincial dailies, and perhaps even more 
the bigger provincial weeklies, genuinely and in some cases 
desperately, need more pages to enable them to satisfy the demands 
of advertisers and to give a really adequate news service 
These newspapers are being held back by the rigid paging 
restrictions and debarred from taking full advantage of the 
competitive strength their enterprise has won for them. 
ca * * 

O one who believes in Press freedom, which means liberty to 
Pinas for business as well as to print news and opinion, 
can justify such a position on any but grounds of necessity 
Freedom from control must be the objective. This is a matter of 
principle beside which problems of cost, or of whether additional 
advertisement space can or cannot be sold, are irrelevant. These 
problems must be solved in future, as they were in the past, by the 


skill of newspaper management pitted against the operation of 


supply and demand. 
* * * 

EWSPRINT prospects for 1950 are, unfortunately, somewhat 
Pilcacon and will remain so until the full consequences of de- 
valuation are apparent, but there is no obscurity whatever about 
the policy of the newspaper industry. Some newspapers may benefit 
because rationing protects them against the full blast of competition, 
but no newspaper owner would therefore contend that rationing 
should continue. The Newsprint Supply Company, which repre- 
sents newspapers of all classes, has decided that paging should be 
raised to a seven page basis as early in the New Year as possible, 
and this is regarded as but the next step towards greater freedom 
Only Government approval, we understand, is awaited, though 
whether, or when, this will be forthcoming ts not known at the 
time of writing 

It should not, however, be assumed that the newsprint supply 
position is yet such as to assure a continuance of seven page 
papers throughout the year. What is more probable, unless 
prospects improve, is an elastic plan whereby sizes may be varied 
within a limited range according to seasonal needs 

But this is merely a question of making the best use of avail- 
able supplhes What really matters is that the Government 


How do you know that the reader- 
ship of MOTOR INDUSTRY for 
July 1949 was 34,681? 


ae 
MOTOR INDUSTRY, 231 STRAND, W.C.2. Tel 


CEN 6663 
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should be convinced that more newsprint is needed and that every 
endeavour should be made to obtain it. 

Newspaper men, be they proprietors, editors, or advertisement 
directors, are not without power to influence public opinion or 
even Ministerial opinion. Whenever they write or talk about their 
job, they should lose no opportunity to stress the principle of 
freedom from control, bearing in mind that the Press can never 


be genuinely free while the number of pages newspapers can print 
is determined by what amounts to a governmental dictate. 


To-morrow’s Topics 


PRINT BUYERS are receiving from 
provincial printers a notification 
of an advance in prices of 5 per 
cent on present rates, dating 


from January 1 
RISE IN 


This is necessitated 


by an increase in 
PRINT wage costs of 
CosTS 


about 8 per cent, 
vision of 


consequent on fe- 

agreements recently 
negotiated with the unions A 
question as yet unanswered is 
whether this rise will be followed 
by a similar increase in London 
wages to maintain the differential 
between London and provincial 
rates. The London Society of 
Compositors, it is understood, 
has made an application for 
an imerease on this ground, 
but whether this will be pressed 
in view of the T.U.C. recom- 
mendation for a year’s wage 
standstill has not yet been finally 
decided 


-_— —_ _— 


Now THAT CONDITIONS here are 
getting more competitive, all in- 
terested in advertising or printing 
who are looking to the U.S.A 

as so many are, for 


SAY IT new ideas, will 

gaze at Time's 
with latest promotion 
HERALDRY 


piece with admira- 
tion and envy 

Between huge blue boards 
(some 2 ft. x 20 in.), and on mag- 
nificently thick cartridge paper. 
is presented Time's imaginary 
heraldic shield Follows an 
analysis on subsequent pages of 
each of the 16 quarterings, re 
presenting different categories of 
Time readers -women, 
makers of opinion 
Heraldic authenticity is assured 
(and explained in a_ glossary), 
printing is superb, colour bril- 
hant 

One page of this lordly pro- 
duction aSsures you that “your 
own shield” wowld almost cer- 
tainly contain several of the 
quarterings shown, and (in red 


doctors. 
and so forth 


gothic type) that “There is al- 

ways an extra reason for adver- 

tising in Time 
_- 


=— —_ 

A QUESTION asked in the House 
when the President of the Board 
of Trade announced the aban- 
donment of ‘paper control for 


periodicals has 
MINISTER caused some  be- 
WAS 


wilderment. A 

Member inquired 
NONPLUSSED whether “the re- 

striction on the 
amount of paper permitted to be 
allocated to advertising” would 
be removed at the same time 
Mr. Harold Wilson was clearly 
nonplussed, for he: answered that 
he would require notice of the 
question. 

The answer, of course, should 
have been that the restriction, 
which for several years has only 
applied to new journals, was re- 
moved last July when permitted 


usage of paper for periodicals 
—_— _ _ 
Opinion of many publicity club 
or as contestants, have attended 
recent “Advertising Quiz” meet- 
method of setting 
“Quiz” questions needs 
PROCEDURE? § Current practice 
is for each team 
ponents Thus the result often 
depends more on the skill of a 
on readiness to provide the 
answers. The test set the partici- 
unequal, and the best team does 
not necessarily win 
for all the questions to be set by 
an independent committee, and 
a hat so that the chances of get- 
ting hard or easy ones are fairly 


was raised to 70 per cent. 
members who, either as audience 
REVISED ings is that the 
revision. 
to set the questions for its op- 
team in framing “posers” than 
pating teams tends to be very 
The suggested alternative is 
for the teams to draw them from 
distributed, 


The nett sales for July were 8,459 
and we proved by an exhaustive 
survey that there are 41 readers 
to every copy. The readership 
total is, of course, always in- 
creasing. 


MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS 
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MARCH | 


WEDNESDAY 


closes for press on February 9th. 


for quick success after! 


From March Ist Woman’s Own will provide advertisers with their first post-war opportunity 
of exploiting the women’s mass market to the full! The influence of this great colour- 
gravure weekly will strengthen considerably as more paper makes more copies available. 
BUT THE EASING OF THE PAPER SITUATION DOES NOT NECESSARILY MEAN 
THAT IT WILL BE POSSIBLE TO MEET EVERY ADVERTISER’S REQUIREMENTS 
—several factors, mechanical difficulties among them, will still be a temporary hindrance 
to unlimited space. Plan for greater success after March Ist by planning early. 
Advertisers who book NOW will benefit most when periodical paper control ends! 


over 1,250,000 


Stuart Mander, Advertisement Director, George Newnes Ltd., Tower House, Southampton Street, London, W.C.2 Temple Bar 4342 (40 lines) 
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ORD MACAULAY re- 

marked} that “the gallery 

in which the reporters sit 

has become the fourth estate of 
the realm.*" 

Now these reporters and their 

editorial colleagues are rightly 

jealous of their freedom, particu- 


larly their freedom from 
influence by advertisers 

We in advertising have long 
known that any publication 
whose editorial could be influ 
enced by advertisers must be a 
worthless medium anyhow, but 


the fear in the journalist's heart 
dies hard. This has unfortu 
nately led all too many of them 
into stich prejudice against us 
and all our works that it is diffi 
cult to get even the most serious 
publication to realise advertis- 
: ing’s vital importance to a free 
4 people 


f 
re 


Foundation Stone 


‘ : of Free Press 

7 t It is patent, however, that 

ae ) advertising is now a foundation 

; ) stone of a free Press. The only 

7 | practical alternative is state 
> control. It is equally patent that 


advertising has become essential 
, to industry. And now it seems 
to have settled in as a handmaid 
of Government lt is fair to 
claim that advertising is now the 
fifth estate of the realm 
Let us look at what is happen 
ing to advertising in Soviet 
Russia Through the courtesy 
of Mr Deschampsneufs of 
Pritchard, Wood & Partners, 1 
have received the following 
information which has been 
obtained from the Soviet 
Embassy in this country 
Advertising in Soviet Russia 
being entirely state controlled 
there are no clients in our sense 
«of the word XA government 
department deals with the adver 
tising for all industries that are 
permitted to do any advertising 
One assumes that this depart 
ment is something comparable 
with our Central Office of Infor 


ation, whose chents are 
Ministries 

It is interesting to note that 
no advertising is permitted in 
Russia's two morning papers 
Pravda and /zvestia It is 
allowed in the Moscow evening 


papers, but these in turn are not 
allowed out of the country. It 
would be very interesting to see 


ron Curtain 


them, to discover what percen 
tage of advertising to editorial is 
permitted, and what goods are 
advertised 

Advertising is permitted in a 
certain number of weckly maga 
zines, but only to the extent, so 
far as | can gather, of one full 
page per issue 

As there, so here, the biggest 
advertiser is National Savings, 
though in Russia there is a state 
lottery to encourage the move 
ment. The Ministries of Meat 
and Fish and Wine advertise, 
and so does the Ministry of Light 
Industries 

And hefe arises a very inter 
esting thing There are appar- 
ently six popular brands of 
perfume sold in Russia. 

Though perhaps as advertising 
men faced with the problem you 
would be unlikely to put forward 


as names for perfumes 

Kremlin” and “ My Moscow,” 
it is certainly what you would 
expect to hear from Russia I 


think however, that even 
a Salvador Dali among us 
could conceive such perfume 
labels as “The 800th Anniver 
sary of Moscow” or “ The wth 
Anniversary of the Red Army. 

Something that seems a little 
nearer a name for a perfume is 
White Nights,” which I assume 
refers to that part of Russia 
which comes within the lands of 
the midnight sun 

The sixth title 
very much. It is 
and here at last one begins to 
sense a little romance in this 
Strange country But, alas, it 
turned out still to be closely tied 
to propaganda, as it is the title 
of a very popular poem written 
by a Russian girl waiting for her 
sweetheart to return from the 
German front 


do not 


interested me 
Await Me,” 


Welded to Freedom 
of Choice 


There are apparently two 
branded face powders, but face 
creams and lipsticks are un- 


branded Nevertheless in the 
Jatter, there are six shades and 
five price ranges! 

The most popular tooth pastes 
are “ Record” and “Strawberry.” 
There is also a tooth 
paste for children 

What is the lesson we can 
draw from this? I suggest it is 
that even the iron dictatorship 
of Politburo has been forced to 


special 


.Ministries. Is it 


Advertising Behind The 


Described by W. R. BALCH in an 
interesting address to Berks and 


Bucks Publicity Club 


recognise—be it 
smallest measure—that funda- 
mental human urge and need, 
freedom of choice 

Advertising is welded to 
freedom of choice; and freedom 
of choice, whether it be choice 
of religious faith, choice of job 
or holiday; choice of Govern 
ment, or choice of good or evil 
is man’s inalienable right. 

Next, let us look at 
advertising in this country 

In Fascist and Communist 
countries, all the clients are 


only in the 


State 


W. R. Balch, director, W. H. 
Gollings and Associates Ltd., 
spoke about state advertising 
in Russia and the U.S. He con- 
trasted it with what happens 
here, and concluded that Bri- 
tish Government methods have 
worked well so far. These are 
extracts from his address. 


any different 
here? 

Most of us had some experi- 
ence during the war of the state 
advertising conducted by the 
Ministry of Information. Out of 
that has grown the Central Office 
of Information and its function 
of acting as a sort of advertising 
clearing house between _ the 
various Ministries and the adver- 
tising agencies which handle their 
accounts 

This is a_ typically British 
compromise, and taken by and 
large it seems to work pretty 
well 

Now ‘let us glance at what 
happens in the United States of 
America 

There, owing to the immense 
variety of advertising media, the 
absence of anything similar to 
British national newspapers and 
the involved political interests of 


American newspaper and peri- 
odical proprietors, the United 
States Government has never 


undertaken 
along the 


national advertising 
lines now familiar in 


Great Britain. Instead, within 
a matter of-days after Pearl 
Harbour, the three pafties to 


American advertising *— the 
agencies and the media—formed 
the War Advertising Council 


The U.S.A. had no precedent in 
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handling information in total 
war The nearest thing to a 
pattern lay in the job done by 
the Cree] Committee in World 
ar 
The War Advertising Council 
undertook four chief functions 
It assigned planning and 
creative task forces to the 
Government and guided and 
assisted those task forces in 
turning out plans and 
materials. 
It gathered information for 


the Government concerning 
actions people must take, 
converted that information 


into a form usable by industry 
and distributed it to industry 
It carned on in industry 
missionary work to the end co 
that more and more advertisers ; 
would use their space to ‘ 
promote Government infor- : 
mation projects 
It conducted research and 
scientific studies concerning 
those things people wanted to or 
know, did not know, or ought Me 
to know, about the home front 
and their part in it 
The Council persuaded adver- Pi 
tisers on the radio, by posters, : 


magazines, and newspapers to 
devote part of their time and i 
space to messages which the igs 


Government and the Council and 
advertisers were of value to the 4 
war effort. “7 


British Method 

Working Well 

So successful was the work 
that advertisers came to the con- 
clusion that while the task had 4 
been undertaken in the national 
interest, it also served to build 
goodwill for the various adver- 
tisers, agencies and media taking if 
part. Consequently, the War 
Advertising Council became the 
Advertising Council and con- 
linues working actively upon 
national projects. 

Now there is no doubt in my 


mind after conversations with - 
the many competent § agents 5 
handling British Government ; 
advertising—nor indeed from my 


own experience during the war 
that, up till now, the British 
method of handling state adver : 
tising has worked well in view Me 
of the fact that it is still in the ; 
experimental stage 

Whether that will continue so 
to be I would not Ike to hazard 
a guess. 
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In homes where children 
are raised with care and culture, 
women who apply themselves in a 
practical fashion to child-welfare find 
GOOD HOUSEKEEPING of inestimable 
value. And you will also find them applying 


their inherent good taste to purchasing 


the better product — being well able to 


indulge because they have means 


above the average to do so. 


. and for such women, there’s 
extra confidence in the fact that all 


-? 
. 
~ 


Seema — ee oot “See 
TIONAL MAGAZINE CO TD 28/30 GROSVENOR GARDENS © LONDON 


de oS ee ay “ ‘S £5) dicks 5 A ee aA «see nee? aes _ 5 4 a ae Si : 7 wae eg? ae, _ nae - gt ES Add. eae ‘ee oy a a i ae 
an . . — . i - e ; 4 
; eee * 
é ete. 
are es 
ra a whe noi? se ee 
me : ~ . * 4 

; nn FO an - «7 %. -o , me WE 
F Se : 4p ° eo "= wt we uf ey. yy! . "ie 

: — ¢ : s = | a aarp a ’ %. 
; 1 > : x % wes sx oe 
, . - f ae +" . c v. = ae me 

E 7 ae) = ; . 24 ev * - “sn - 
i 2 . 3 i - . ) ee 
f ~ = - . . a , - , 9 
ae re gf?" i= > fs - os 2 f Y) x er: 

7 | z 3 4 , aes ‘ ; et Bh 
"4 . 4 ¢ ° s-* = ¢ . ra 4 P 7 
’ < ~~ - ~ . , a 
a t- . | ~ 
g 3 pr ., ' 
; ar . i” pee 
j “ ° Yigadt . ‘. aed 
E "* id ‘ ff : : 
S 5 . @ ae 
Ry a . a *. . Bey, rt 
< ae f r ¥ ee 
. i eo Nie 
£ 4 . * : * me 

; , J J 

i ; at al ‘ : 
y ‘ M4 
: 4 foe? ‘ ¢ a 
< ™ : 
. ~ " ° : ise 
i - o - 7 * . Le er: | 
“ . ty , 3 . a 
¢ A ye' ~ P 
> =, q Tiss a 
& MS as : " " es 
i 7 e ae 
ms - SS- . | re 
3 ee - “» ie 
‘o ‘ , ‘ . Ay 
- oe : ; : aad _ 
A PS : f . . wt ‘ —. 
bas | * * al “ae a “ee. TS 
“i ‘ he 2 , : a 4 
- : Rey 
" : . > a! 
re ; t : 

: 's 7 re 
$ Fy ; ‘ Ps e Sy t ae 
ae D 4 . < - a = 
Sr : a td hy *) t 
ee MS g 2 2 t = ; a 
Fa. o s > - sy, 
Lo | - - . Ua 2 
Bi zt Lo , + pt Biphiar:* 
it: ee ce S et é aon 

. . ae a “yr . ¥ I * 

& - on ‘'- , ¥ ae 

- - . s rlLA ks 
ay ‘ . ot - ae 
4 es z ; . t vid 

a os . . : + ‘ oa 

~ - wh «oe 
a . . , ~ »? x : p> 
yee *"L - en 3 as. 
4 Rte He ; ee 
e . , a 9 i + 
e e tin § | Te 
# ’ "% . ‘ 

i t ; 
; - a 
“4 , aseig oi” A 7-7 ae he 
my oT 5a ene i ‘ : 8 
Sy « . ~~ ’ _ 
far, fe - 

f P > 3 : Ey, 

* : “ j ‘es = ae: 

a a . , ; s TF 
; 4 ail caat™ ~. ‘ 7 is re 
a, ae ws : . bas 
ae AS y td a 
‘s y- j Ly ‘ * £ a, 

a >” ‘ " va i ia 
we 3 Z dvertise teed ; ae 
a =| t 4 adv ments are guaran :. g ae 

= Nev 
“si ‘ - FF P , 
Lhe Fo. we Ke 4 ‘ 
ea 4 41g ae - be 4 . ‘ x eee 
2 . or 5 : : 9 bs 
ur =} . cctntnel , i 
ae f F ae j o.") ™ Z os 

x i, Ae a \ a 2 4 

“ ‘ a , “ - te one - 

be — a a eS el ‘ » * ia 
q —_ —, et “g. 5. . ‘ + =~ 2 - ie 
- hd = s 2 . - * ww . = | 

a‘ ei - S y ‘ a ey Ww, “4 * 2% Sh ct ott 

ie . 2 ae A a: s oe 4. 4 : 4 > “E 
ee | v oe “ “5 oa © >. 2 ~ A) os ; oe 
teat z, Ve be £ a *. # rs > - sae ? Re 
oa “s ee ae F.- : a «ee Rs Br 

Ft . ” 7, 
othe tr; ~~”: ’ . _— o ¥ ? of “~~ ‘ “ mi 3 A); 
ee. ary + Sh “y eer , ete oe ‘ q 4s" ‘ 
mE 7 ; 3 | 2. =. . s ts . - ee ed inf 

} =". ‘. . 3 ie! FP ‘ > i= ~ JZ a 
: ; A oo ,. . a j 
my 
+ * te 
— THE NA * 8.W.l . 
aK os 
7 ee Gl 

— —<$ = ; 

roe , ; . Sa 
Lt or eee ey A ee pono Oe S . “Yt. 2. 7 ——— ., eh Berea . ya F 


{PROBLEM that nearly 

jalways arises in planning 

co-operative advertising is 
to find the common denomi- 
nator of all the co-operators, 
and to avoid losing freshness 
in an attempt to please them all. 
The only hope is for the 
collaborators to appoint a com- 
petent person, to explain to 
him all the points they can think 
of, and then to leave him alone 
subject only to guidance on 
questions of fact. 

The current batch of booklets 
includes two examples produced 
by--or for--groups of people 
who have got together to further 
a common cause, One has not 
surmounted the difficulties, the 
other is enormously successful 


SOUTH 


The Briar Pipe Trade Associa- 
tion has sent out two pieces of 
print together, one an cight-page 
and cover booklet for distribu- 
tion to tobacconists with the 
title What do you know about 
briar pipes? and a small leaflet 
for the public headed Pleasurable 
Smoking—-and real economy 

The two came to me together 
with a leaflet announcing a £100 
competition for an article by 
tobacconists and their assistants 
on “Pipe Salesmanship ” 


The two booklets cover pretty 
much the same ground, but the 
larger goes into more detail. This 
was not merely unnecessary, it 
means that an opportunity was 
missed of having a frank talk to 
the pipe retailers, It could have 
been assumed that the reiailers 
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will read the leaflet ad- 
dressed to the consumers, so 
that the trade booklet could 
have buttonholed the tobac- 
conist and told him cheer- 
fully what the Association 
is trying to do, how it pro- 


poses to set about the task, 
and how the distributor can 
collaborate to his own benefit. 
It does no such thing. The 
only reference to the_other half 
of the campaign is the statement 
made inside the front cover and 
repeated on the last page, “Your 
attention is drawn to the enclosed 
leaflet.” Perhaps a covering 
letter which I did not get explains 
that there is a campaign and how 
tobacconists can get supplies of 
the small leaflet for their 


Brian IHlilton 


counters. There is nothing in the 
trade booklet about this impor- 
tant detail 

Production of the trade book- 
let is Quite good, even to a smart 
three-colour cover. By contrast 
the cover of the public leaflet is 
extremely poor. A cheap and 
“corny” drawing in black and 
red depicts a man sitting by the 
fire, with cat on hearth rug. A 
stream of smoke ascends, but you 
cannot see whether it is from a 
pipe, a cigarette, a cigar—or even 
from a smoking coal that has 
fallen on the hearth rug. As the 
spearhead of the campaign. 
reasonable expenditure ought not 
to have been grudged on this 
cover picture. Spread over the 
many thousands that will have to 
be printed to share out among 
this teeming trade the costs of a 
good cover drawing would simply 
not have mattered. 

I cannot resist the conclusion 
that the Briar Pipe Trade Asso- 
ciation was penny wise and 
pound foolish when it saved itself 
the cost of expert advice. 

* * * 


THE OTHER co-operative effort 
is a booklet with the title Fine 


drinking. (See illustration on 
page 14.) It has been produced 
by Blumenthals Ltd, the wine 


importers, on behalf of three well 
known French firms—the pro- 
ducers of Ayala champagne, the 
distillers of Croizet brandy, and 
Rocher Freres who specialise in 
liqueurs. It is 26 page octavo, 
plus cover. A point about this 
cover is that it consists of a sheet 
of paper, printed in two colours 
and wrapped round a three-sheet 
board. The small overall pattern 
could quite well have been 
printed directly on to the board. 
The more expensive treatment, 
however, while not justified on 
any economic grounds, gives the 
booklet an immediate touch of 
distinction It is a touch as 
subtle as the bouquet of the wines 
with which it deals. 

The booklet is set throughout 
in Baskerville, 10 on 11, to 244 
ems, with beautifully propor- 
tioned margins (top 4, foredge 5, 
foot 8, gutter 4). If I could I 
should have leaded two points 
instead of one for a measure as 
wide as this, but the Baskerville 
is well served by the smooth 
antique paper so that the colour 
of the pages is excellent. Chapter 
headings in 12 pt.. Baskerville 
caps are rather light but have 
plenty of space around them and 
are set off by a highly decorative 
rule printed below in sepia. The 
pages are further embellished by 
a few line drawings in the brown 
printing. 

This booklet comes sweetly to 
the hand, and is a piece for the 
connoisseur. 

* * * 


It 18 a pity that Mr. Baird 
looks so grim in the publicity 
for Baird television Surely a 
serene confidence creates a 
happier impression than down- 
turned corners of an uncom- 
promising mouth? 

Baird Television have put his 
photograph on the cover of an 
octavo board folder into which 
they slip a series of separate leaf- 
lets The idea is quite sound 
for their purpose as they had to 
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J. R. M. Brumwell, Managing 
Director, Stuart Advertising Agency. 


T is refreshing to meet an 

agency chief who passionately 
believes that the artist can help 
in the sales campaign — and 
who claims that his office is the 
lightest and nicest in London. 

‘ Brum,” of course, is an 
unusual type in that he’s an 


advertising executive who looks 
like an artist, but whose chief 
other interest is science. He 
wears vivid tics (with braces to 
match), he looks a little vague 
although in fact he’s most 
methodical) and, to prove his 
versatility, he’s also an 
astronomer, a yachtsman, runs a 
flower farm in Cornwall, plays 
a good game of tennis and 
produced “ This Changing 
World”’— a highbrow book on 
art, science and philosophy, 

On the subject of the Mirror, 
he’s a genuine enthusiast-—‘‘It 
presents the facts to the ordinary 
chaps in the language they 
understand.”’ As for its value 
as an advertising medium, no 
man with a mind as probing as 
Brumwell’s could fail to be 
impressed by facts like these :— 


(a) The Daily Mirror's average daily sale of over g4 million is the largest in the world. 
(b) The Daily Mirror's space rate of .79d. per inch per thousand is lower than that of any other National daily. 


Daily Mirror 
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will heip you! 


R. H. PENNEY, Advertisement Director, NORTHCLIFFI 
GROUP LTD., Carmelite House, London, 


ts to Men's Hat Promotion Limited 


This booklet 
connoisseur 
off by a highly decorative rule. 


comes 


sweetly to 
Chapter headings are in 12 pt. Baskerville caps, set 
The pages are further embellished 


hand, and is a piece for the 


by a few line drawings in brown 


deal in separate folders with a 
number of sets, and had to use 
five different printers to get them 
all done in time. The use of a 
cover enables a selection of ap- 
propriate leaflets to be made for 
each area 


* * * 


TAKING PHOTOGRAPHS of 
everything that happens can run 
away with quite a lot of money. 
And, of course, some of the 
photographs are never used. On 
the other hand they are 
extremely useful and repay their 
cost when newsy booklets show- 
ing the firm’s activities are 
produced. The Nuffield Organ- 
isation send out a regular stream 
of such literature in the form 
of house organs and brochures. 
The publicity department has an 
immense library of photographs 
of events which could never be 
staged to order. And with such 
photographs extravagant pro- 
duction is not necessary. 

Like its forerunners, the latest 
brochure entitled Towards a 
Balanced Budget depends upon 
the content and quality of its 
many photographs for its appeal. 
Design and typography are 
adequate but = straightforward. 
So what was spent on the swings 
of complete photographic 
records was saved on the round- 
abouts of relatively low art 
costs for this particular brochure 
What is more, the photographs 
appear to have been retouched 
hardly at all 

In Towards a Balanced Budget 
the pictures show how Nuffields 
are «despatching hundreds of 
vehicles every week to overseas 
markets, and what happens to 
the cars when they reach dis- 
tributors abroad 


* ll * 


BRISSENDEN’S, the jewellers in 
Deansgate, Manchester, went to 
a local advertising agent when 
they wanted a booklet about 
their business. The result is a 
charming little publication which, 


although a catalogue, also 
contains a great deal of interest 
ing information. 

Measuring only § ins. by 
34 ins., the booklet is printed 
in black with pink as a second 
colour. It tells the story of Miss 
Joan Reed who was faced with 
the problems of organising the 
wedding—in conjunction, natur- 
ally, with her fiancé. In the 
course of the story advice is 
given on banns, wedding invita- 
tions, clothes, wedding day 
procedure, the reception—and, 
of course, wedding rings, jewel- 
lery and wedding gifts all sup- 
plied by Brissendens. 

Farmer - Herbert Advertising 
Ltd. did a good job here. They 
used a sound theme, since all the 
world loves a lover, and put it 
over with sincerity They told 
the story in decorative panels on 
left hand pages, and showed 
Brissenden’s merchandise on the 
right hand pages 

* * * 


ADVERTISING PEOPLE are apt 
to sneer at the bathing beauty in 
advertising. In spite of their 
disapproval she remains a 
number one cye-catcher. That's 
why Butlin’s have used her once 
again on the cover of their big 
brochure for the six holiday 
camps. It is the responsibility 
of Butlin executives to under 
stand what people like. So when 
they use the bathing beauty Iect us 
take note of how they use her 


*. * * 


APROPOS my recent comments 
on the Burridge Broadsheets 
type specimen sheets—Mr. Eric 
Ferguson writes to tell me that 
they now propose to include 
Plantin and Times Roman in the 
first series, displacing tempor 
arily Imprint and the decorative 
borders. Series 2, in due course, 
will start with Perpetua Bold 
and Times Bold on one sheet, 
to be followed by Caslon. These 
amendments will greatly improve 
the programme 
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He’s due to hook for the Old Boys at three but he'll finish the “ Post” in the train so that 
his wife can read it after lunch. The “ Post” is an essential part of the background of the 
young Midland business man. Someday he’ll be a key executive or on the Board—may be 
in the Council as well. He trusts our news and respects our views, and he accepts the 


advertisements as reliable—like the paper. 


To cover the Midlands first cover Birmingham 


The Birmingham Post 


Morning Daily Member of A.B.C. 


Birmingham Mail Birmingham Weekly Post 
Evening Daily The Family Journal 


38 NEW STREET, BIRMINGHAM 2 London Office: 88 FLEET STREET, E.C.4 
Branches at Blackheath, Bromsgrove, Coventry Dudley, Kidderminster, Leamington Spa, Redditch, Tamworth, Walsall and Wolverhampton 
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ADVERTISER'S WEEKLY 


Shop Window 
For Design And 
Display 


Designers tn Britain 
Publishers Lid. 45s) 

The first volume, compiled by 
the Society of Industrial Artists 
and published in 1947, was said 
to have been “a far greater suc- 
cess than the Society had dared 
to hope.” This second edition, a 
complement to its predecessor, 
helps to form a firm foundation 
for a permanent reference library 
which will be added te biennially. 


It is promised that each volume 
will be a comprehensive progress 
report on design as it emerges 
from the studios of both the 
established and the rising genera- 
tions of British artists; it is hoped 
that the series will gradually 
build up into a valuable history, 
tracing “the threads of evolution, 
the growths, the new ideas, the 
traditionalisms, the decays and 
the fresh inspirations which are 
the life story of this as of every 
other form of art.” 


Reproductions representative 
of every form of graphic and in- 
dustrial design were selected by 
two committees of experts from 
more than five thousand sub- 
missions from individual de- 
signers, advertisers and manufac- 
turers. They are effectively 
presented in 291 artistic pages, 


(Allan Wingate 


Mellen eT Fe 


The Great Exhibition of ' 

1851. Held in Hyde Park, “49° 

it was housed in a great 

structure subsequently 

moved to Sydenham, where 

it was burnt out on the 

soth November 1936 

Those were the days! 

When the Great Exhibition was held in Hyde Park nearly a hundred 

years ago, it provided the first opportunity since the Industrial Revolutio 

began for people to view its results, Lavish stand display was unnecessary 
4 because most of the exhibits themselves were so startlingly mew. Today 
§ public eppetite is jaded — attention must be consciously attracted. More lavish 


NEW BOOKS REVIEWED 


with discreet colour appropriately 
used 


With sections devoted to adver- 
tisements, posters, packaging and 
exhibitions, in addition to exten- 


sive illustrations of the latest 
industrial designs, book, leaflet 
and magazine illustration, this 


publication parades the prowess 
of individual designers rather 
than review design in general. It 
achieves its aim with distinction, 
at the same time providing a bril- 
liant shop window for British 
design and display 

As Mr. Peter Ray, who de- 
signed the volume, says, this is 
“the living work of living men 
and women.” No work, however 
brilliant, has been included which 
does not carry the name of the 
designer or design team.—W.A.C, 


Consumer Reaction 
Analysed 


Effective Advertising 
Hepeer (McGraw-Hill 
Lid., 478) 


A book by Mr. Hepner, of 
Syracuse University, who is also 
a director of the National Panel 
of Consumer Opinion, will cer- 
tainly interest every advertising 
man concerned with consumer 
reactions. 


By Harry Walker 
Publishing Co 


standfitting plays its part, but costs have gone wp — exhibitors say too far 


We agree, and at Olympia we try to ke ep standfitting costs down 


AAALAC ty 


not at 


Effective Advertising devotes 
almost 200 pages to the study of 
the consumer—who, after all, is 
the one who pays the bills for 
advertising 1 liked especially 
the study of women as a consu- 
mer group because the psycho- 
logical characteristics of the 
various types of women deserve 


special consideration Mr 
Hepner explains the reasons why 
certain appeals influence the 


woman buyer 

Part three of the book concerns 
the product and helps us not only 
to find its talking points, but also 
has a lot to say about design of 
package and product Those 
interested in modern packaging 
will find food for thought in this 
section 

Sections of the book dealing 
with the pricing of the product, 
media, marketing and trading 
areas are, of course, mainly of 
U.S. interest, but anyone with the 
dollar market in mind cannot 
help but find most useful infor- 
mation here. In fact, those in 
British advertising who are in 
any way interested in the poten- 
tialities of the American market 
cannot afford to miss these 
sechions. 

Copywriters will be interested 
in the two chapters—Copy and 


January 5, 1950 
Words and Slogans. The author 
answers such questions as: What 
facts about a product are essen- 
tial to the copywriter before he 
starts to write copy? How may 
a consumer study be of aid to 
the copywriter? And how 
many words are really essential 
to express our everyday ideas? 

Readers of this excellent book 
may also obtain a set of examina- 
tion questions by writing to 
Professor Hepner 

A good reference book for 
your library.—R.A-C 


The Fleet Street 


Annual 
Fleet Street Annual. (Fleet Publications 
cloth Ss. 6d.; paper cover. 6s. Od.) 


“Whatever the old year brings. 
he brings nothing new™ just 
doesn’t apply to Fleet Street. 
Here, there is always something 
new to lend drama to the pages 
of the Fleet Street Annual. This 
year, there has been the Press 
Commission, “ Fleet Street when 
the Century was Young” 
(Hamilton Fyfe), “ A Momentous 
Half-Century in Journalism,” 
“The Revolution in Newspaper 
Printing Since 1901” (Thomas 
Green), “Editor Imprisoned for 
Contempt of Court "—these are 
among the articles that catch the 
eye and will repay the reading. 

Mlustrations include a photo- 
graph of the Fleet Street of fifty 
years ago, and the generous 
news-bills of 1903 


M.H 


the expense of workmanship, but by careful planning to make the best usi 


f material 
of materiais 


This has been our policy for nearly half a century. Why not 


consult us about your standfitting problems ? 


OLYMPIA STANDFITTING 


OLYMPIA 


LTD 


LONDON © Wits 


TEL 


Biimes - 


SHEPHERDS BUSH 5566 
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IL COVERAGE 


~~ 


™», 


sold overseas... 


Excluding purely Export Journals, 


During 1949 the overseas sales of Temple Press specialised journals increased 
by 744,000 copies while the industries with which they are associated increased 
the value of their exports to an estimated total of £235 million. Each month 
more than 162,000 copies are sold abroad, equivalent to nearly 16°, of the total 
sales of all Temple Press journals, excluding purely export journals. Here is 
further evidence of the overseas influence of the Specialised Press and its active 
PLASTICS Participation in British Industry's drive for increased exports. 

THE MOTOR SHIP 


rg ee TEMPLE PRESS LIMITED 


THE LkGHT CAR 


THE MOTOR 
THE COMMERCIAL MOTOR 


CYCLING 


BOWLING GREEN LANE, LONDON, €E.C.1. TERMINUS 5636 


HE MOTOR POAT AND, YACHTING 
LIGHT METALS 
BRITISH FARM MECHANIZATION 


MOTOR CYCLING 


THE Off ENGINE AND GAS TURBING 
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Colonel Crawley ‘ forgot’ to pay 


** Only a smc'l thing", whispered Mr. Moss, 
of Cursitor Street, Chancery Lane, and 
assistant officer to the Sheriff of Middleser— 
‘One hundred and thirty-six, siz and eight- 
pence at the suit of -Mr. Nathan”. 


‘VANITY FAIR’ by W. M. Thackeray 


Rawdon Crawley of ‘ Vanity Fair’ generally forgot 


to pay his bills, and occasionally paid for his for- 


getfulness as an enforced guest of the Sheriff's 


officer. Memories are rarely so short these days, 


but it is nevertheless often convenient to arrange 


for the routine payment of rent, insurance pre- 


miums, subscriptions and the like to be made on 


your behalf by the Midland Bank. The Standing 


Order Service is one of the useful facilities which 


the Bank provides for its customers, who may avail 


themselves of it generally or temporarily during 


absence on business or holidays. 


MIDLAND BANK LIMITED 
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More Calendars 


The calendar sent out by the 
Economic Information Depart- 
ment of the Royal Netheriands 
Embassy is exceptionally attrac- 
tive. “Typical customs in 
Holland as seen by Dutch 
artists” is the theme, and twelve 
artists have depicted their im- 
pressions of a characteristic 
Netherlands custom or scene. 
The printing was entrusted to 
three firms, who have each given 
to the calendar something of 
their own special qualities, in 
three different processes—offset. 
letterpress and copperplate. 
. * * 

Planet Displays Ltd, silk 
screen printers and display pro- 
ducers, have chosen a bowl of 
poppies against a colour-splashed 
background to illustrate their 


| wall calendar. It provides an at- 


tractive example of silk screen 


printing. 
* .* 7” 


Unusual effect is achieved by 
Larder & Stevens Ltd. with black 
and red lettering on a _ back- 
ground of broad white and yel- 


low bands. Three months are 
given on each page. 
* . * 
Glovers Advertising have 


copyrighted the design of their 
desk pad-calendar which has 
weekly tear-off pages. On each 
page there is a monthly calendar 
and a strip for notes. 


* * * 


Davey, Paxman & Co., Ltd., 
commemorate the 19th centenary 
of the Roman Colonia Camulo- 
dunum on the site of present-day 
Colchester Illustrations trace 
the development of the city from 
A.D.61 to 1870. 


Hicks, Wilkinson & Sears Ltd 
use their caiendar to advertise 
their plant which has been re- 
equipped to undertake the highest 
grade of colour printing. Each 
page of the calendar is printed in 
a different colour. 

. . a2 

A. C. K. Ware (Photographers) 
Ltd. illustrate theirs with a fine 
photograph of a delightful village 
Street. It is an outstanding ex- 
ample of photographic art. 

* * * 

Water colour drawings by J. 
Mcintosh Patrick are reproduced 
by offset lithography to illustrate 
the Imperial Typewriter calendar. 
It is colourful but dignified, with 
three months to a page 

* * * 


Popper & Co. (cartons) have a 
dual purpose calendar. Of the 
daily tear-off variety, it is de- 
signed either to stand on the desk 
or han3 on the wall 


_A Further Selection Of Those Received By 
ADVERTISER’S WEEKLY 


A unique calendar comes from 
Mr. F. Danton Adams, advertis- 
ing manager, British Vacuum 
Cleaner & Engincering Co., Ltd. 
A reproduction of an original 
brush and palette knife painting 
by Mr. Adams, the illustration is 
an excellent example of fine 
colour printing. The picture was 
painted on the same spot as a 
similar effort in 1945 which ap- 
peared in the Academy. 


- * * 


Simplicity and readability com- 
bine to make the calendar of 
John Trundell & Partners Ltd. 
attractive. Each page shows a 
boating or shipping scene. 


* * . 


Boxfoldia Ltd. prefer a very 
simple design but one of the 
most effective. Dates are in 
white, months in red on all- 
black pages. This makes the 
calendar easily read and distinc- 
tive. 


* * * 


Among the most dignified and 
tasteful is the Truth calendar. A 
beautiful reproduction of the 
House of Commons is unusually 
attractive on stout, plain board. 
It is accurately described by the 
publishers as “an adornment for 
your office or reception room.” 


* * * 


Armour & Co. advertise meat 
—in tins. The illustration above 
their calendar is a reproduction 
of a painting by Charles Catter- 
mole of a grand seventeenth 
century scene, with King James I 
knighting the loin of beef! 


* * * 


Higham Advertising have pro- 
duced two outstanding calendars 
for clients. One for Berger Paints 
shows in effective colour a scene 
in a paint manufacturing works. 
The other, for Blackburn & 
General Aircraft Ltd. has a 
large, modernistic illustration of 
the slogan “Your payload 
through the skies.” 


* * * 


An attractive calendar with 
large illustrations in colour has 
been designed and produced for 
the International Wool Secre- 
tariat by C. J. Lytle (Advertising) 
Ltd. On each page there is a 
sheep country scene, ranging 
from Scotland to South America. 
They are reproductions of paint- 
ings specially undertaken for the 
Secretariat by F. Donald Blake. 


* . * 


An effective calendar comes 
from Douglas Reay (scraperboard 
specialist, high grade lettering) 
“The Countryside In Word And 
Picture” is intriguingly illustrated 
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CIRCULATION 
BREAKDOWN i 0-207% 


Private 947% «= SS British Council 0-029% 
Manufacturers 1-112% ibrari Stationery Office 118% 
Department Stores 1-762% Miscellaneous Trade 7-087% 
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Completing a further stage in a policy pl 
benefit advertisers in many i 


VA employ I.5.B.A. 
HE policy of the Associated Iliffe Group has long been to 
offer as many as possible of their advertisers the practical 

benefit of standard type areas, i.e. those conforming with the 
recommendations for trade and technical journals of The 


Incorporated Society of British Advertisers and The Institute 
of Incorporated Practitioners in Advertising. 


Plans already announced provided for standard type areas in 


a total of 23 Iliffe journals on or before January lst. By taking 


every advantage of impzoved machining facilities and paper 
supplies, it has been possible to improve upon this pro- 
gramme and a total of 27 Associated Iliffe Press journals is 
now acceptin 2 The type area 
of any of these 27 journals allows of proportional reduction or 


enlargement, eliminating layout and block adjustments and 


needless artwork alterations 
Advertisers will be quick to appreciate the advantages of this 


progressive move and the significance of such an example from 
the world's largest publishers of technical and trade journals. 


ASSOCIATED ILIFFE PRESS 
Dorset House, Stamford Street, London, S.E.1. Waterloo 3333 (60 lines) 


The world’s largest group of Technica 
Trade and Specialised publications 
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RNALS now 


mtandard Type Areas 


Za In these Dorset House Journals, Artwork ‘scales’ from division 


to division—Blocks interchange within each division 


: | TYPE AREA 


il'/,."x 8° 


(LLP.A. size 114° x 84") 
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JOURNAL 


i 


| 


| AIRCRAFT PRODUCTION 

| ARCHITECT & BUILDING NEWS 

| AUTOCAR 
AUTOMOBILE ENGINEER 
BRITISH AUTOMOBILES Overseas 
BRITISH ENGINEERING 
BUS & COACH 
FLIGHT 
IRON & STEEL 
METAL INDUSTRY 
MOTOR TRANSPORT. 
NURSING MIRROR 
“YACHTING WORLD 


MOTOR CYCLE ....+4e+2 
POWER LAUNDRY 
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Normal type area 12° x 84", 
but standard size 
accommodated. 


Solus positions only. 


Normal type area 9° x 6)", i 
but standard size can be 
accommodated. 


to 10 


7° as from March 


area to be increased 
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British 


Goods 


Venezuela is a dollar market with increasing oppor- 
tunities for exp~rzters. Devaluation and the resultant 
lower prices have quickened local interest in British 
goods. But to gain full advantage from this new inter- 
est, exporters must use forthright advertising and 
marketing methods. This article, written by the 
representative of a leading American chemical firm, 
discusses trading prospects in this vital market. 


ENEZUELA, most nor- 

therly country of South 

America, represents 4 
valuable hard-currency market. 
In proportion to its size, and 
in spite of its almost complete 
dependence upon the oil in- 
dustry, there are numerous 
opportunities for sales exploita- 
tion and development The 
abundant supply of currency 
derived from the petroleum in- 
dustry makes long term prospects 
particularly sound 

Two points of especia) interest 
in analysing Venezuela's foreign 
trade are: (a) the high purchas- 
ing power overseas of the gold 
bolivar, and (+) the substantial 
and rapid development of the 
country’s foreign trade during the 
past eleven years. 

More recently—during the past 
two years—a number of local 
industrics have successfully 
pleaded for market protection, 
with a result that import licences 
are now required for a consider- 
able list of items. Other goods 
are subject to import quota. In 
some cases domestic industries 
have received additional aid by 
the raising of import duties 
Since devaluation there have 
been indications of further pro- 
fective meastres to prohibit 
alleged “dumping.” Goods 
affected by these new regulations, 
and of particular interest to 
British manufacturers, include 
cotton-piece goods, wool, arti- 
ficial silk, biscuits, sacks, foot 
wear, prefabricated buildings, 
and motor tyres 

Devaluation and the resultant 
lower prices have quickened local 
interest in British goods. But to 
wrest the initiative and gain full 
advantage from this new riaaewest, 
British exporters must use forth- 
right advertising and marketing 
methods, These should include 
the appointment of more local 
agents and the establishment of 
branches of the leading export 
houses. Trade associations and 
export groups might (if they have 
not already done so) send out 
their new panels of experts to 


study the market at first-hand on 
behalf of the industries they 
represent 

British firms must take into ac 
count the fact that Venezuclans 
afe accustomed to American 
goods and American sales 
methods To compete, British 
after-sales service of machinery 
and vehicles must be improved 
Greater attention should be 
given to industrial finish, wrap- 
ping, and packaging. Attractive 
presentation achieved, the sales 
campaign must be backed by 
really keen advertising schemes 
This is necessary because, on the 
whole, British goods are less well 
known in Venezuela than they 
are in other Latin American 
countries The British good 
name for quality and craftsman 
ship has yet to be firmly estab 
lished, for in Venezuela more 
attention is given to price than 
to quality 

In such circumstances advertis- 
ing is of great importance 
though the standards do not 
equal those of this country. The 
principal medium for the adver- 
tiser seems to be the Press, al 
though commercial radio must 
run a close second 


Pay For Space 

In Sterling 

Most Venezuelan newspapers 
and radio stations have represen 
tatives in London, who can give 
valuable assistance in the book 
ing of space and the planning of 
campaigns. If space is booked 
through a representative it may 
not be necessary to expend valu 
able dollars, for he can usually 
be paid in sterling 

Hoardings and placards on 
transport vehicles are widely 
used and carry the sales message 
pictorially to all sections of the 
community using Venezuela's re- 
nowned network of arterial 
roads. Other schemes that can 
be used td boost sales include 
free gifts, prizes, samples, com- 
petitions, and hire-purchase ar 
rangements. 

All publicity material and ad 


EXPORT MARKETING & ADVERTISING 


Venezuela Wants More 


vertisements should be printed 

in Spanish, and the metric system 

e weights and measures should 
be used in all specifications. 

The market can be divided into 
four main sections. The relative 
importance of each can be 
gauged from a study of import 
figures for the first quarter of 
1949, when about 30 per cent 
of imports went to the oil indus- 
try, 8 per cent to Government 
departments, less than one per 
cent to the mining industry, and 
the remaining 60 per cent 
(approx.) to the general trading 
community 

The oil companies represent a 
most valuable and accessible 
market. The type of goods re- 
quired include tanks, pipes, wire, 
rope, small tools, stee! manufac- 
tures, housing materials, launches 
and other small craft. In the oil 
industry custom and prejudice 
are less strong, and the immedi- 
ate access to spare parts and 
servicing less vital 


Private Buying 
Continues Apace 
Although some reconstruction 

schemes: have been shelved, sales 

to the Government departments 
could include road-making plant, 
housing materials of every kind, 
hospital equipment and supplies. 
harbour and airfield construc 
tion equipment, and materials 
for the development of water, 
drainage, and irrigation. 
Meanwhile private buying con- 
tinues at a high rate. Money is 
readily available for any indus- 


trial project offering reasonable 
chance of profit. The market for 
broadcasting and telephone 
eoulpment and, above all, for 
building materials and fittings 
offers sound prospects and 
chances of stabilisation. 

It would be injudicious to at- 
tempt to enumerate the articles 
of consumer goods for which 
there is a demand or for which 
a demand might be created, for 
they are so numerous. Generally 
speaking the foliowing goods- 
backed by realistic advertising- 
should find a market: prepared 
food and drinks, electrical ap- 
pliances and fittings, ready-made 
clothing and fancy goods. 

With regard to the supply of 
clothing the following points 
may prove of value to manufac- 
turers: Cotton, linen, or hemp 
clothes are suitable for coastal 
regions. At 600 metres above sea 
level it is necessary to wear light 
woollen fabrics. In some towns, 
such as Caracas, Los Teques and 
Mérida, one stands in need of a 
light overcoat between December 
and February. 

Difficulties which stand in the 
way of developing satisfactory 
trading relations between Britain 
and Venezuela have been sum- 
marised as follows, by a leading 
Venezuelan economist 

(a) Inability to deliver goods 

promptly; 
(b) lack of transport facilities to 
Venezuelan ports; and 

(c) British exporters’ defective 
salesmanship, due to adher- 
ence to traditional methods, 
lack of publicity, and failure 
to seek for trade 

These obstacles must be over- 
come, for the conquest of this 
vital Latin-American market can 
help considerably in closing the 
dollar-gap FS 


Sign Sells Cycles In South Africa 


The photograph here shows 
what is reputed to be the lareest 
Neon sien in the southern hemis- 
phere, erected for Hercules Cycle 
& Motor Co., Ltd., on Security 
Building, Cape Town. It is visible 
at night from many miles on all 
main roads leading into the city 
The sien was constructed by 
Neon Fluorescent (SA) Ltd., in 
conjunction with Export Adver- 
tisine Service Ltd. and African- 
ddservice Ltd The scheme 
represents an enterprising gesture 
on the part of the Hercules Cycle 


. Motor Co., Ltd. at a time 
vhen impe we controls are hitting 
cvele sales in South Africa. 
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BIRT SIl TEXTES 


is a vital pase 
of every overseas 
marketing campaign 
for British textiles 
and allied products 
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FULL DETAILS, INCLUDING CIRCULATION, FROM THE ADVERTISEMENT MANAGER 


“BRITISH TEXTILES” 
(Published by “The Dropers’ Recori**) 
229/231 HIGH HOLBORN 
LONDON - W* €-°- 3 
Telephone: CHAncery 6291 
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ADVERTISER'S WEEKLY 


THE MOST 

POPULAR 

EGYPTIAN 
DAILY 


Under the personal direction of its owner, Senator Mahmoud 
Abul Fath, the “AL MISRI"’ is Egypt's most = amy news- 
paper. With its own local and foreign news staff, its feature 
articles, stories and pictures from all over the world, “ AL 
MISRI"’ gives its readers a complete, well printed and 
progressive daily. 

Because of its large circulation, its rate per inch is very 
advantageous. 


Daily Edition 85,991 Saturday Edition 115,534 


HEAD OFFICE ; 92 Sherie Kesr eo! Eini, Cairo, 

LONDON ADVERTISEMENT OFFICE : Overseas Publicity & 
Service Agency Lid., 110 Fleet Street, E.C.4 

LONDON NEWS SERVICE : @ Henrietta Street, W.C.2. 


Egy pti Meurpaper of lo-day - and lo-meorrow! 


Cape Times 
and Cape Times 


APE TOWN: = Week-End Magazine 


EA ES ee Pee 


SOUTH AFRICAN MORNING NEWSPAPERS 


Natal Mercury 
S.A.Woman'sWeekly 
Natal Sunday Post 


URBAN : 


24 HOLBORN, LONDON E.C.1 Tel: HOL. 4144 


Rand Daily Mail 
Sunday Times 
Sunday Express 
and Home Journal 


OHANNESBURG : Die Weekblad 
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EXPORT MARKETING 


January 5, 1950 


Plan Now For Increased 
Selling In Scandinavia 


Says H. DESCHAMPSNEUFS 
Manager, Overseas Division, Pritchard, Wood & Partners Ltd. 


F all the European mar- 

kets, the three Scandin- 

avian countries have some 
of the best possibilities for 
future development. They are 
important to Britain because of 
the raw materials they can 
supply. Any increase in trade 
with them is not only likely to 
be profitable to the individual ex- 
porters, but will also play a 
valuable part in helping the 
U.K.’s national economy The 
definite pro-British attitude must 
weigh heavily in the exporters’ 
favour from the outset 

These three Scandinavian mar- 
kets have a decided advantage 
over many European countries, 
which the British exporter cannot 
afford to neglect. 

In all, they have 
potential consumers of British 
advertised goods These con- 
are, moreover, compara- 
tively easy to reach since they are 
concentrated in a _ triangle 
bounded by the large towns of 
Bergen, Oslo, Stockholm, Malmo 
and Copenhagen 


six million 


| Three Separate 
| Markets 
Apart from 
tons, 
should be treated as three separ 


| 
| 
| 


| tants are certainly not “ 


| Wegians, 


considera- 
Scandinavia 


these 
however, 


their inhabi- 
Scandin- 
but individualistic Nor- 
Danes and Swedes, and 
on the whole they prefer to trade 
with outside countries, particu- 
larly Great Britain, rather than 
amongst themselves 

At present, one of them—Nor- 
way—has to be more or less 
written off from the British ex- 
porter’s point of view, as few im- 
port licences are being granted 
The Norwegian Government is 
adhering to a rigid policy of 
foreign currency control. Their 
supply of this depends, first. 
on the amount of timber and 
wood pulp they can export, and 
secondly, on the earnings of the 
merchant shipping fleet Their 
capacity to earn foreign currency 


ate markets, since 


avians” 


| is unlikely to be at its peak until 


late 1950. 

With Sweden, and probably to 
4 greater degree with Denmark, 
prospects are considerably 
brighter. In the case of Denmark 
1949 has seen a good improve- 
ment in trade. The Danes have 
been wise, and to some extent 
fortunate—they have the advan- 
tage that their main source of 
foreign currency comes from pro 
ducts that are in great demand in 
the U.K.-—butter, cheese and 
bacon, They have been wise in 
spending their limited amount of 


foreign currency in buying such 
things as fertilisers, tractors and 
agricultural equipment with which 
to enrich their soil. At the same 
time they have avoided the rea! 
austerity by purchasing some 
consumer goods, but they bought 
in the cheapest markets, and have 
sacrificed quality for quantity. 
Now, with a favourable balance 
of trade and increasing exports 
Denmark is getting into a posi- 
tion where she can afford to in 
crease her imports. So, not only 
should all necessary plans be 
made for selling to the Danes 
but consideration should be given 
to stimulating consumer demand 

In Sweden, on the other hand, 
anything can happen. From be- 
ing one of the richest countries 
after the war, Sweden has become 
poor, because she spent lavishly 
but failed to earn the foreign 
currency mecessary to continue 
these overseas purchases The 
standard of living has pushed the 
prices of Sweden's exports too 
high to find ready markets, There 
must undoubtedly be some level- 
ling off in the standard of living 
A determined effort is being 
made to increase exports, and 
with increased production this 
should mean a greater chance of 
success in this direction There 
are signs, therefore, that Sweden 
will be a reasonable market for 
British goods during the coming 
year. 

The advertising agencies in all 
three countries are well up to 
modern British standards, and 
fully capable of doing a job 
either in conjunction with British 
advertising agencies, or in some 
cases on their own 

There is no commercial radio 
in either country. but films are 
becoming increasingly popular, 
although of course they are a 
more expensive media than the 
Press. Window display is very 
advanced and nothing but the 
best material should ever be 
supplie The daily Press is 
localised in the towns, whilst the 
magazines have the national cir- 
culations 

In Norway the daily Press is 
not published on Sundays, and 
each town usually has one paper 
for each political party published 
Six times a week. The Swedish 
and Danish daily Press follows a 
similar pattern 

But for really large circulations 
in Scandinavia, with national 
coverage, the weekly magazines 
have pride of place. Norway has 
§ with over 200,000 circulations. 
Sweden has 10 weeklies with cir- 
culations from 150-350,000. Den- 
mark can also show large circu- 
lation weeklies. 
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The Times of Centon 


we . 8000) 


__ BRS00 


7 
| @ The “ Times of Ceylon "’ has 


@ The “Sunday Illustrated, " 


@ The Audit Bureau of Circula- 


@ The net sales figures for the 


Editor-in-Chief 
VICTOR LEWIS 


wh FP. 


jt fom he Fg 


PROGRESS WITH THE 


“TIMES ” 


MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS LTD. (INDIA) 


a 


the largest certified Net Sale 
of any Evening Newspaper 
published in Ceyton. 


published by the Times of 


Ceylon, Ltd., has the largest 
certified Net Sale of any 
English Sunday Newspaper 


published in Ceyion. 


tions Ltd., of ._ Bombay, is 


founded on exactly the same 
lines as the Audit Bureau of 
Circulations in U.K. The 
system is that universally 
recognised by advertisers. 


period January to June, 1949, 
are certified by the A. B. C. 
These certificates are issued 
only half-yearly. The net 
sales figures for the period 
July to September are there- 
fore certified by the Com- 
pany’s auditors, Messrs. 
Ford, Rhodes, Thornton & 
Co. in accordance with the 
instructions laid down by 
the A. B. C. 


Lon“on Ecitor end Manoger 


JOHN HOCKIN 
Adver:isement Representative 
M. MALFIN 
BLACKFRIARS HOUSE 
NEW BRIDGE STREET, E.C.4. 
CEN. 9564/5 


ADVERTISER'S WEEKLY 


General Manager 
E. N. FORROW 
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What itis... 
The RHODESIAN RECORDER published 
monthly in Salisbury, Southern Rhodesia is a com- } 

rehensive trade journal attractively produced 

he RHODESIAN RECORDER answers the © 
long felt need for suchajournalinCentralAfrica © 
—it covers the vast, and as yet comparatively { 
untapped markets of Northern and Southern | 
Rhodesia, Kenya, Uganda, Tanganyika, Portu- } 
guese East and West Africa, the Belgian Congo— 
in fact, ali territories north of the Union's 
border 


What it does... 
The RHODESIAN RECORDER can sell 
tiles and Clothing ; 


Tex- 
Footwear and Leather 


Goods ; Furniture ; Hardware and Domestic 
Appliances ; Cosmetics; Toys and Fancy 
Goods ; Foodstuffs; Machinery and equip- 


ment for the light and heavy industries to this 
market that wants to know where and how to 
obtain these goods. 


Full particulars from »— 


SOUTH AFRICAN JOURNALS LTD. 


34-5 Norfolk St., Strand, London, W.C.2 
Phone—TEMple Bor 8691 


Sunlight House, Quay St., Manchester 3 
Phone—BAlockfriars 3169 


ADVERTISERS & AGENCIES 
INDIA CALLING ! 


SUN PROCESS WORKS LTD. present compliments 
and invite your attention to the unique service they 
are able to render advertisers and advertising agencies 
interested in the development of their Indian Market. 


Correct translation, true-to-the-original setting in 
vernacular, satisfactory reproduction in the vernacular 
press are all difficult to be obtained without closer 
contact with the Indian conditions and the Indian 
Market; but they can be overcome by entrusting 
your servicing to Sun Process Works who have built 
up a reputation of being a first class block-making 
firm with skilled workmen—each one a master craits- 
man—modern equipment and long experience. 


No matter how big or small, the same scrutiny and 
attention to details will be paid to all orders received; 
and what's more, delivered in time to catch the schedule. 


Clients’ satisfaction is our reputation. 


Let’s get together to our mutual advantage 


SUN PROCESS WORKS LTD. 


ESTAGLISHED tone 


8, Swadeshi Mills Compound, Off Charal Road, 
Bombay, 4. 
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“How To Sell To 


Latin America” 


Reviewed by PETER COCKBURN-THORPE 
Sales Manager, Joshua B. Powers Ltd. 


UCH atitle*, I fear, puts me 
| on my guard immediately 
| theoretical guidance on 
|“How-to-do"’ has always 
| alarmed me with its cut and 
| dried methods and application. 
| So often theory, translated in 
| practice, is made impossible by 
unexpected circumstances, then 
common sense, experience and 
| the ability to improvise are the 
| only safeguards and these cannot 
| be acquired from text books. 
| However, a foreword by the 
vice-president of the International 


| General Electric Company 
assured me that Mr. Preciado 
was entirely suitable for this 


formidable task of “ know how,” 
and the first chapter of Section J 
convinced me that the author, 
despite his naturally strong 
American approach to the subject, 
| had the courage of his convictions 
| and lost no time in hitting out at 
| American pessimists. As I read 
| I fervently wished that the book 
| had also been addressed to some 
of our British boneheads, and I 
realised that there was to be a 
reasonable measure of lively 
reading in succeeding chapters. 


Details of each 
| Country 


Section II sets out in brief 
| detail the characteristics of each 
Latin American country, but it 
| is written with journalistic free- 
} dom suitably interspersed with 
the dry but essential mathematics 
of commercial economics and a 
sufficient flavouring of detail 


about peoples, resources and 
trade 
The important point is that 


Mr. Preciado succeeds in making 
rather heavy data lively and 
interesting. 1 was, apart from 
salient statistics, delighted to find 
that he confirmed my belief that 
* Argentine women are not only 
numerous but exquisitely 
groomed,” that “ Chile was like 
1 dethroned aristocrat who loses 
his income but who continues to 
live on hope and credit rather 
than get to work at building the 
foundations for a new income ™ 
that, (writing of Uruguay), “ it 
would be simpler to call this 
small country Paradise and 
that she has, for decades, shown 
a chronic talent for prosperity.” 
Such opinions, cleverly coupled 
with facts and figures, put me 
in the mood even to study the 
numerous tables set out in the 
text 

But above all this Mr. Preciado 
shows a sympathetic understand- 
*“ How To Sell To Latin America” by A.A. 
Preciado, publithed by Funk & Wagnall's 


Co., distributed by Mayflower Press 'Co., 
Lid., price £1-11-6 


ing of each country’s peculiar 
probiems and requirements and 
presents each case as a microcosm 
of intelligent detail—easy to 
assimilate and doubtless to be 
remembered. 

In these days of addled com- 
placency it is refreshing to see 
the obvious and the essential 
printed boldly as an _ object 
lesson for even the “ experts” to 
read. In Section II 1 found a 
“refresher course,” plain, simple 
but palatable, explaining what 
we all ought to know and practice. 
about “ productive capacity for 
exporting ” “where to. get 
information "——“ winning  custo- 
mers by mail "——* responsibilities 
of a salesman “—" foreign sales 
outlets" and many more—the 
smug may smile but there is many 
a key executive who could do 
worse than read, mark, learn and 
inwardly digest, the whole of 
Section IL] with, I hope, superior 
outward results! 

However, the sub-section 
entitled “Export Adverfising 
was extremely disappointing for, 
although the author is wise 
enough to avoid argument and 
only quotes alternative methods 
of operation, he gives a bare eight 
lines to domestic agency service 


with overseas branches and 
nothing to the type of global 
service practised by leading 


agencies in this country. 

The latter part of this section 
covers such subjects as price 
quotation, orders, shipment, 
foreign credits, risks, collections, 
finance, property protection and 
air transportation—each brief 
paragraph describes the correct 
procedure and makes for useful 
teference when in doubt—of 
course some of the specialised 
conditions and regulations are 
only applicable to America. 

The general impression is that 
American systems of financing 
and exploiting exports are more 
labour saving than ours. To 
the uninitiated it is of some in- 
terest to know how much better a 
‘clean sight draft without docu- 


ments” is to an “ocean bill of 
lading that is not clean”! 
The short final Section IV 


explains International Trade and 
Financial Agreement— a dreary 
subject of vital importance. At 
this stage I am tempted to express 
strong feelings regarding the 
original objectives of the LT.O., 
charter and the practical applica- 
tion of some of its principles 
Sufficient to say that unhappy 
experience has proved the urgent 
necessity for readjustment of 
many protective measures 
designed to “ aid” Great Britain. 
but this article must not depart 
from its task of completing a 
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EXPORT MARKETING 


review, so let us return to Mr. 
Preciado. 


In Section IV the LT.O., the 
International Monetary Fund, 
and the somewhat fabulous 
International Bank are faithfully 
recorded with hardly any personal 
comment from the author— 
maybe he too felt, that here was 
indeed material for a complete 
volume of analysis and construc- 
tive criticism, so on page 334 he 
decides that enough has been 
written on How to Sell to Latin 
America 

Summing up, it is obvious that 
several features of this book will, 
or have, become out-dated since 
publication, but there remains a 
lot of worthwhile reading which 
can form the basis for a real 
study of Latin American markets. 
Personally, I think the title is an 
unfortunate choice “How to 
sell” may be acceptable to 
Americans but from experience in 
this country, it often marks a 
professional publication as a text 
book for beginners, and loses 
the support of the experienced 
executive. This book should be 
read by beginner and expert 
alike. What really matters is 
that any worthwhile publication 


kxport W ith 


ROFUSELY illustrated with 
. diagrams and photographs 
of high quality, a brochure issued 
by the Nuffield organisation takes 
the lid off its export company 
and explains the contribution that 
is being made towards the 
nation’s economic recovery pro- 
gramme Titlked “Towards a 
Balanced Budget” it shows 
ispects of the ever-expanding 
volume of overseas trade now 
being done by Nuffield Exports 
Limited, and is documented with 
facts and figures. Total number 
of world sales and aa em- 


Speaking with authority and 
experience must give a clear 
understanding of the conditions 
to be met with, hence I would 
call this book “A _ Practical 
Survey of Marketing to Latin 
America,” or better perhaps, 
just “Selling to Latin America,” a 
small point to concede for the 
vanity of us all! 

In conclusion, I must break all 
tenets by referring to the Preface 
last, because here is a message 
which should, without doubt, be 
translated to suit British readers. 
It opens by saying that “ Every 
American has a personal stake in 
the extension of world trade,” 
and continues to tell them exactly 
where they stand, or fall, in their 
responsibility to World economic 
security Whilst giving full 
credit to the thousands of our 
countrymen who appreciate our 
predicament I feel there are also 
millions who do not realise the 
gravity of the selling task that 
threaten’ our whole economy 
If our trade groups, our indus- 
trial leaders, and our organised 
manufacturers’ associations will 
pool their resources to provide an 
export service based on “Know 
How ™ and drive, backed up with 
quantity and quality, then I feel 
sure Mr. Preciado will feel duty 
bound to write a book called 
“ How Britain does it ™! 


The Lid Off! 


ployed by distributors was 12,000, 
and Nuffield organisation repre- 
sentatives travelled 500,000 miles. 
6,000 letters, catalogues and 
parcels were posted on an average 
day. A list is given of over 100 
countries in which Nuffield pro- 
ducts are sold. Altogether the 
brochure contains 90 photo- 
graphs, showing vehicles being 
packed in the factory or driven 
to the docks, in course of ship- 
ment and in their countries of 
destination in Europe, Asia, 
Africa, America and Australia. 


Exhibit Aids Export of Sweets 


This stand for John Mackintosh & Sons Ltd. won the gold medal 
20th’ Food and Catering Exhibition, Brussels, 
The exhibit was designed by C. J. Lansdell, and built by 


the 


of honour at 
recently 


C. D. (Overseas) Exhibitions Ltd. 
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ESTABLISHED IN 1878 
Members of the indian & Eastern Newspaper Society and the A.B.C 


PRINTED IN ENGLISH AND PUBLISHED 
DAILY IN MADRAS 


No one newspaper can give adequate of the 
entire, vast sub-Continent of India but the influence 
and prestige of THE HINDU are felt throw tthe 
length and breadth of the land, with an intensive 
concentration in the southern half of the country and 
the largest certified net daily sale in its field. This is 
why it is included in every campaign, large or small, 
for the Indian market. 

in addition to te'ng famed as a leadi 

the advertisement columns of THE INDU bear 
eloquent testimony to its importance as a medium 
for the Trade—fcr the Mz nufacturer, the Wh: les ‘ler, 
the Merchant, the Importer ; and for the Industria ist, 
the Financier, Government Officials and the Pro- 
fessiona! Clisses. THE HINDU is the Advertiser's 
desiderato—quantity in sales, quality of readership, 


maximum coverage and a reasonable rate per inch 
per thousand copies. 


FOR THE DISCERNING READER — FOR THE 
DISCRIMINATING ADVERTISER 


London Office : 
2 & 3, SALISBURY COURT, FLEET ST., E.C.4 
CENtral 7800 


Head Office: MADRAS. Branches: New Dethi, Bombay, Calcutta, 
Bangalore, Calicut, Tiruchirapalli, New York, Sydney. 


INDIA’S GREAT NATIONAL NEWSPAPER 


sm for vour advertising is 


SPORT 


& PASTIME 


Published by the Proprietors of THE HINDU, Medres 


weekly sports journal of its kind 
, Bombay, Calcutta, Hyderaba:', 


Office 2 & 3 SALISBURY COURT, FLEET STREET, E.C.4. 
CENtwel 7800 
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CAN DEPEND ON 
ROWNEY’S 


IDEALLY SMOOTH and easy to 
work with, Rowney’s Finest 
Quality Pastels are sold in 250 
tints, each one giving the clearest 
and crispest mark possible. Their 
reputation is well known. 


But more important still — 
Rowney’s Pastels are now a great 
deal easier to come by. So, at 
other famous 


last, are many 


Rowney’s products, such as 
“Kandahar” inks, also Rowney’s 
Oil Colours, Poster Colours, and 


erasers. 


This will come as good news 
to artists everywhere, who have 
learnt to trust in the unvarying 
excellence of any artists’ matorial 
that bears the name of Rowney's 


GEORGE ROWNEY 


AND COMPANY LIMITED 


10-11 PERCY STREET, LONDON, W.1 N Y HE E T E r i 


“Sa 


Those we 
Caleutta, where we have car onn office. 
A preliminary discuss on on India, 
Pakistan, Ceylon and 
markets 
agents entails no obligation. 
F.DSTEM 
8 Red Lion Square, London, W.C.1 


is effectively 
covered by the 


DAGENS NYHETER 
@ FIRST IN CIRCULATION 
@ FIRST IN ADVERTISING 


the largest national daily in 
Sweden — read by all classes 
throughout the country — 
Carries the largest advertising 
volume of all Swedish news- 
papers 

Daily net paid circulation: 
Weekdays — 244.640 copies 
Sunday — 301,459 copies 

* 


Economic Rates 
Free translation service 
Contact our London Office : 
69 FLEET STREET, E.C.4 
Tel.: Central 2811 
London Manager : 
FRANK L. CRANE 


The shortest way to the 
Swedish market .. . . through 


DAGENS 


ce know mary of the answers here. 
dont know we refer to 


other Empire 
advertisers or their 
Contact 
(Hol. 7489) 


with 
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Put it on your schedule 
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pate 


Fresh-readable-interesting 


CHANICAL WORLD 


AND ENGINEERING RECORD 
1S INDISPENSABLE TO ENGINEERS 


Bpnvann SWYET, LONDON W.C2 
WG STREET whST Planchteren 2 
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Brighter Prospects For British 
Goods In New Zealand 


ITH the change of Govern- 
ment in New Zealand, and 


the announcement by _ the 
National Party Prime Minister 
that larger imports of British 


goods will be allowed, manufac- 
turers in this country have an ex- 
cellent opportunity of expanding 
sales. 

Practically the only competi- 
tion that will face British manu- 
facturers is that from local manu- 
facturers. The strength of this 
competition, on a free market, is 
at present an unknown quantity. 
The system of import licenses. 
and the subsidising of cegtain in- 
dustries, has given rapid growth 
to many “hot house” concerns. 
The promised abolition of import 
restrictions and the removal of 
subsidies may prove many of 
these industries to be uneconomic. 
The extent to which the new 
Government will remove protec- 
tion from local industry, will be 
of major significance 

The local manufacturer will 
natural'y make every effort to re- 
tain thd home market. An appeal 
to national pride and the fear that 
the failure of local industries 
might result in unemployment, 
will give home industries a strong 


grip on the market. However, 
British-made goods enjoy a high 
reputation, and while the strength 
of New Zealand's industry should 
not be underrated, quality and 
price will be the deciding factors 
in an open market. 

Although New Zealand will 
probably use sterling credits in 
London, for the importation of 
capital goods, eventually imports 
will have to be cut to the value 
of exports, and this will mean 
new trade restrictions 


Import restrictions on luxury 
and semi-luxury products have 
created a large demand for this 
type of goods. The expansion of 
the vast hydro-electric scheme— 
a high priority in New Zealand— 
will create a market for British 
electrical equipment. The mech- 
anisation of New Zealand farms, 
and the continuation of the settle- 
ment of returned servicemen on 
new farms, has still further en- 
larged the market. The nation- 
wide expansion of housing has 
meant a demand for household 
fittings and building equipment. 

British manufacturers will find 
many competent advertising agen- 
cies in the Dominion. PJ.H. 


Sell To Switzerland Now! 


W OST favourable time for 

exporting to Switzerland is 
now and in the immediate future, 
before prices and costs abroad 
have noticeably risen, and before 
stocks both in trade and industry 
have been restored.” 

This is the conclusion reached 
in a useful study of the economic 
situation in Switzerland, produced 


and published by  Publicitas, 
Lausanne, the Swiss advertising 
agency. This is the first of a 


series of bulletins planned for 
overseas business men by this 
agency, and provides an authori- 
tative picture of the present situ- 
ation in Switzerland, with some 
indications of future trade trends 
and import possibilities 
The basis for the claim that 
the Swiss market presents good 
opportunities to exporters is the 
assumption, backed by convinc- 
ing evidence, that the free trade 
influence in Switzerland will con- 
tinue to withstand successfully 
those in favour of import quotas 
| and protection for home industry. 
Switzerland is expected, during 
| the next few years, to remain a 
| good market for raw materials 
and finished articles required by 
the building industry: medium 
and low priced automobiles; 
office machinery, especially clec- 
| trically operated types; special 


papers; professional and technical 
books and publications; mineral 
waters and soft drinks; domestic 
appliances; medica! and scientific 
apparatus and all kinds of simi- 
lar equipment The market is 
stated to be unfavourable for the 
timber and wood-working trades; 
packing materials and bakery 
equipment; anything but the 
highest grade foodstuffs; metal 
goods; artificial silk and other 
textiles, 

The general level of business 
activity remains high, while over- 
stocking in the retail -trade is 
dwindling, and it was anticipated 
that in the last quarter of 1949 
retailers would begin to increase 
purchases. 


Background To Trade 
With India 


D J. KEYMER & CO. LTD. 
« have produced a booklet 
for the High Commissioner for 
India. The volume provides 
valuable background informa- 
tion on the economic and indus- 
trial life of the dominion, and 
should prove of immense value 
to exnorters and marketing con- 
sultants in assessing the potential 
of the market. 
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The fertile Field §@ 


If your products or services will benefit country r 
dwellers and country lovers, say so in “ The a 
Field.” You will be well rewarded. “ The 
Zs Field ” readers don’t “ skim the headlines.” It 
of is read carefully and with deep interest, for it 
Coup speaks with authority on all rural subjects and activities. 
Se Advertisements cannot fail to be fruitful when placed in such 

All types of enlargements up to 80 sq. ft. in one | Sonscnisi surroundings. And * The Fick’ readership Bas 
section. increased by over 100% since the war. ¢ - 


Creative PHOTOMONTAGE 
COLOUR RETOUCHING and 
ENLARGEMENTS IN COLOUR 
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The ¢ ountry Newspaper 
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Write or phone for representative to call A aw # 
*AUTOTYPE ADVERTISEMENT MANAGER: A. NELSON ALLEN, :. 
the recognised photographic printing organisation Temporary Office : ti 
Pre-eminent for quality and service since 1869. 113 Fleet Street, London, E.C.4 ~* Telephone : Central 1681/2 ; 

The Autotype Co. Lid., Brownlow Rd., West Ealing, London, W.13. EALing 2691-3 MEMBER OF THE A.8.C. “4 


“STARM Ar * = ADERTISEAENT MANAGER 
FOR EXPORT BY AIR “TELEVISION WEERLY” 


The “Starmat” provides a service under rew 
conditions of a Plastic Mould from original 


> Ve ; 


He will have drive, initiative, 
personality — in keeping with 


Tas : a -S 


process engravings or type formes « It is this rogressive one-year-old : ; 
featherweight compared with an Electro or first British weekly television 4 
Stereo The overseas recipient can complete paper. 
the electrotyping process « Air mailing. costs He will prepare the ground 
are naturally low « We offer a service of for March 3rd — when the 
despatch under client’s own label. 20-page “TELEVISION 
/ WEEKLY” will appear. 
* Phase s : Television is the entertainment of to-day — and to-morrow. 
FOR A COMPLETE SERVICE MD a a Weekly '’, devoted exclusively to television, is of interest to all 
televiewers. 
Process Engraving * Art and Photographic Studio 7” if YOU have the r uired 
Typesetting * Electrotyping * Stereotyping , 
Glacier and Ebonoid Duplex Plastic Plates. qualifications, you will be 
interested in this vacancy. 
STAR quotations to Foamy SakrstIRD “TELEVISION WEEKLY” 
Precinct Publications 
PROCESS ENGRAVING CO. LTD Director: Norman G. Marcus 
LOWER MOSLEY ST. MANCHESTER 2 © Old Brompton Rea 
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girl 

whose Father subscribes to the Investors’ Chronicle. She can 
hold her intelligent own in discussions with her friends, and 
with her parents’ friends too. She has all the adv antages that 
a good school and a gracious home can give. 

Her father has always made adequate provision for her 
welfare. He is a man of substance, whose judgment is sound 
on professional, personal and social affairs. Whether he is in 
the market for property, industrial equipment, imsurance, or 
things for his home comfort, he seeks the best rather than 
cheapness 

Advertisers who have something to say to him and his 
kinda concentrated market of them—can reach good 
customers through the /nvesrors’ Chronicle, where the waste 
cirealation is very small indeed 


GS. Bullock, Advertisement * amarer 
Grocer’s Hall Court, Lend 


The lovestors’ Chronicle, 
£C2 MONaerch G8) 


Advertising Agents!! Send youn next enquiry to 


ELLGRAVE CO-LTD 


PRINTERS & ENGRAVERS ON ALL PLASTICS. METAL WOOD ‘GLASS 
rT: 4 WORKS - GOODMAN ‘3S -&- 


BL EXPORT MARKETING _] 


CsANcas in export licensing 
control came into operation 


on December 22, 1949. Under 
this Order the regulations 
governing gift parcels sent 


abroad are relaxed in respect of 
soaps and rubber tyres and tubes. 


Among other goods which 
will not require export licences 
are biscuits, diabetic bread, 
cocoa in certain forms, cocoa 


butter, cocoa preparations, choco- 
late confectionery, sugar con- 
fectionery, certain kinds of citrus 
fruits, dextrine, isinglass, soaps 
of all kinds, pneumatic tyres 
except those specified, rags of 
particular types, bags, sacks and 
packs other than those of vege- 
table fibre, specified kinds of 
cotton waste, stockinette bags 
and wrappers, and certain chemi- 


cals. Licences will be required 
for gold preparations, naphthenic 
acid, link trainers, and shell 
tappers 

* . * 


SURVEY of economic and 

commercial conditions in 
India has been published by 
H.MS.O. price 4s. This is the 
latest volume in the series of 
surveys issued by the Com- 
mercial Relations and Exports 
Department of the Board of 
Trade 


* * 


RRANGEMENTS have 

been concluded whereby the 
Commissioner of Customs and 
Excise will allow reasonable 
quantities of samples of com- 
mercial value to be imported 
into South Africa without a 
permit, provided they are sup 
plied free of charge, and the 
relative invoices bear the official 
certificate 

* * * 


l NITED KINGDOM. ex 
porters are generally aware 
of the advisability of showing 
dollar prices cif. destination 
| when quoting for the Canadian 
market, but they may not be 
aware that, if they are in any 
difficulty in arriving at these 
prices, the United Kingdom 
offices of the Canadian National 
Railways and the Canadian 
Pacific Railway Co. will be ready 
to assist them. Information can 
also be obtained from the prin- 
cipal United Kingdom shipping 
and forwarding agents In 
certain cases where it is necessary 
to go further and to quote a 
delivered price, all charges paid, 
including customs duty and sales 
tax, many exporters will find 
services of this nature of the 
utmost value 
* * * 


ISCUSSIONS between a 
Swedish Trade Delegation 
and officials of the United 
Kingdom Government were con- 
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Round The World Quickly 


Topical Notes About Overseas Markets 


cluded = in London during 
December after a review of the 
probable trend of trade and pay- 
ments for 1950. 

The Swedish Delegation were 
given indications of the extent 
to which it will be possible to 
meet their requirements of coal, 
coke, steel, oil, and other com- 
modities essential to Sweden's 
economy. The Swedish import 
programme will cover a wide 
range of United Kingdom 
products, including machinery 
and vehicles £27 million, textiles 


£20 million, and chemicals £6 
million. Within the frame-work 
of this import programme it 


is hoped that United Kingdom 

exports may reach a value of at 

least £73 million over the year 

The issue of import licences will 

commence aS soon as possible 
* * * 


J fpeeanap es of an exploratory 
4¥4 nature were held in London 
during December, between a 
delegation representing the Allied 
High Commission and the Bank 
deutscher Laender, and a British 
delegation to discuss methods of 
payments between Western 
Germany and the Sterling Area 
Further talks on trade and pay 
ments will be held in the New 
Year. 
* * * 
NEW range of heavy-duty 
goods vehicles, for the 
export market, is now going into 
production at Leyland Motors 
Ltd. It consists of seven models 
all forward-controlled types 
The range is a “hybrid” of the 
existing models for the home 
market and of the bonnetted 
type vehicles of the super heavy 
duty export range. They are all 
right-hand controlled vehicles. 
and have been introduced to 
meet a demand particularly in 
South Africa and Australia for 
“ cab-over-engine " models 
being 


* * * 
A Francisco 


SHOWROOM is 
for exhibition of Indian goods as 


opened in San 
part of a plan to stimulate ex 
port of Indian manufactured 
goods, particularly to hard cur- 
rency areas. Only handicrafts 
and cottage industry products 
will be on show in the first place 
* * 7 


SSOCIATED | British Oil 
Engines Inc., New York, has 
been formed to operate as Ameri- 
can agents for Associated British 
Oil Engines (Export) Limited of 
London, and is to distribute the 
engines of Petters Limited 
(Staines), J. & H. McLaren 
Limited (Leeds), Mirrlees, Bicker 
ton & Day Limited (Stockport) 
and The Brush Electrical Engin- 
eering Company Limited (Lough- 
borough) 
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OUTSTANDING IN DESIGN 
AND CRAFTSMANSHIP 


e IDEAS 
that Appeal 


e DESIGNS 
that Intrigue 


e POINT OF SALE DISPLAYS 
that Demand attention 
designed by experienced crea- 


tive artists and produced by 
expert craftsmen 


3 
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STILWESE DARBY cuseua mo 


GLOUCESTER HOUSE, 19 CHARING CROSS ROAD, W.C.2 
TEL. WHITEHALL 0843-4-5 


only 

Daily Newspaper 
circulating 

in 

Northern Ireland 
which can 
Guarantee 
EXCLUSIVE 
COVERAGE 
is 


Irish Act 
BELFAST 


LONDON OFFICE 
177-8 FLEET STREET, E.C.4 PHONE: CENT 6497 
Certified (June 1949) DAILY NET SALES 42,227 


S 


30.000 


- Homes... 
“Every Weel 


tae 


LEICESTER 
WO NIGH 


Opn CRANE 4 PTT T SikceT. Te. 


CEN. 6820 


— NrEOR: 


Avoid 
lettering on 
artwork by 


Kodatracing- 


Expensive artwork whether 
for black or white press work, 
colour illustration, poster or 
display material need not be 
wasted by lettering on and so 
rendering it useless for future 
use. Artwork is too expensive 
when new artwork is prepared 
for each job and so must be 
saved, Whatever pfinting pro- 
cess is employed and whether 
artwork is colour or black and 
white-——lettering on a Kodatrace 


overlay can be “stripped in” or 
“overprinted™ by your block- 
maker or processman—so saving 
valuable artwork for future use 
Kodatrace has a non-greasy 
surface ideal for lettering and 
may be erased without damag- 
ing the surface. It is ideal for 
client presentation and has 
many uses, among them, colour 
proofing and as a means for 
ensuring accurate register. 


save time and money with 


A KODAK PRODUCT 


Kodatrac 


THE ORIGINAL PLASTIC FILM 


Supplied in Rolls 40 ins. x 20 yards and Half Rolls 40 ins. « 10 yards. 
Sole Distributors: 
CSCO CRAVEN HOUSE, 121, KINGSWAY, LONDON, W.C.2. mere Gas 


sy : it 
* . 
FC ’ : 
31 ADVERTISER'S WEEKLY J, 
4 ' | - “ . 
" In ee Sa 
. / it A 
te 4 
r- 
= a 
43 . ‘a 
rif 
zd oy 
a } ry ve 
: Pe os , i 
RL api T a, 4 
. * ; . ; ‘an 
j % . | 3 - wal J 
’ - 
ix ra Bet x 4 ek ae 
piss a Fs z\ wie 
hd . fi | ; - | 
: U | ia 
rk | g | ae 
An 
‘ | | & a 
Ca 
4 | 3 x 
| @ Wwe 
2 a 
7 Up 
i 
Ly Pe . 
cy ° a 
i LON Fe r}, 4 
bis tk : ; Pe: es : 
1 " : ¢ i 
He tte | § . r 
| © —r \ 4 j owe 
y Py ; > ~ 4 Fi S i 
% . ea 9 a 
hy. ; ‘ 4 -~ P t - £ 
: + buh. 2} - ear 
a: a 5 Hy anh 
| AR A | 
- The z 
ns 4 =. 
Oi io 3 
5 j . : 
" 
my 
* f 
Mn | fA 
4 ae 
7 , ees |) “ 
eee « j i : 
oo) o ' or 
- & cal 
ae SCC REGD. ‘a 
: Be 
. : | Be q | 
Bees (RE ae RR E 7 7 oct 
i |, | | : ~~ ee : a 3 


ADVERTISER'S WEEKLY 


WELL DUG INTO his new 
job as head of Foote, Cone 
& Belding’s public relations 
department after his holiday 


in’ Majorca 
is David 
Grant 
Grant has 
been mostly 
a newspaper 
man, indeed 
as a lad, he 
worked for 
a while “on 
the case” 
with the 
ere 
Advertiser 
But his first 
job of note 


David Grant was on the 
Daily 
Record’s magazine page. On 


coming out of the Army at the 
end of the Great War, he re- 
turned to Glasgow for the Sun 
day Mail and Weekly Record 
In 1921, William A. McWhirter 
now joint vice-chairman, Asso 
ciated Newspapers, brought him 
south to the Sunday Pictorial, ot 
which he became acting editor 


Mainly Personal— 


By CONTACT 


in 1928 for about four years, and 
then editor, resigning in 1938 

World War Two was no picnic 
for him. After doing P.R. work 
for the R.A.P. in Britain, France 
and the Middle East, he managed 
to get out of Singapore before 
it collapsed, but was captured in 
Java and spent 34 years in Japan 
During this period his weight 
dropped from twelve stone to 
seven! 

Followed a spell of public re- 
lations for the Bermuda Trade 
Development Board. He joined 
F.C.B. at the beginning of 1949 
and was subsequently appointed 
deputy to Dale Armstrong, direc- 
tor of public relations, whom he 
has now succeeded, Armstrong 
going back to the U.S.A 

Grant likes golf and flying, 
and before the war ‘took part in 
several Continental air rallies 
His wife is also a pilot. 


a 


AS THERE are precious few 
human activities, from war to 
holidays, that are not influenced 
in some way by the weather, any- 
body who can prophesy its 


trong... 


Pressure 
process 
stage 
into 


proofed 
and 
Only 
Venus 


by patented 
tested at every 
proven leads go 
Drawing Pencils 


MOOTH... 


A patented 
all 


colloidal process removes 


and impurities—they must 


grec 


be smooth 


CCURAWE ... 


Accurate 
and 


through and through—graded 
tested by experts, Venus Drawing 


Pencils make the right mark every time 


THE PENCIL WITH 
THE CRACKLE FINISH 


Perfect PENCILS | 


AME VENUS FENCIR CO, LIMITED. LOWER CLAPTON ROAD. LONDON £8 


vagaries with the degree of 
accuracy of the Bartlett brothers, 
is bound to be listened to with 
respect. J. K. Bartlett, whom the 
Regent Club have booked for a 
talk about “Weather and Adver- 
tising,” tells me that he and his 
brother have been issuing long- 
range forecasts since 1934. 

Businesses of all sorts, holiday 
makers, people who want to know 
whether it will be all right to 
hold a garden party on a certain 
date, film makers doing location 
shooting, not to mention adver- 
tising agencies anxious about the 
timing of their campaigns, are 
some of the people who keep the 
brothers busy with forecasts, 
newspaper articles, and lectures 
1 gather Bartlett will tell the 
Regent folk about sore of the 
problems with which average 
weather can confront the adver- 
tsing man 

The brothers have two hobbies 
astronomy—they were pioneers in 
the building of an planetarium; 
and the Army Cadet Force, for 
which they are both keen 
workers. 


oar ae 


NOW director of advertising for 
Creative Journals Ltd. and its as- 
sociated company, Latin Ameri- 
can Industrial Press Ltd., is Col. 
Guy Heseltine. Age 50, he has 
spent many years in the oil 
distributing business. During the 
war he commanded a regiment 
of the H.A.C, and was invalided 
from the Middle East 

His wife is Anna Zinkeisen, the 
noted artist, whose paintings for 
such organisations as London 
Transport, LCJ. and United 
Steels Company, have long won 
her recognition in advertising 
circles. 
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IF YOU MAKE a mistake it is 
comforting to learn that you are 
not the only one Therefore. 
having had to do public penance 
for my  slip-up in writing 
“accountant executive” the other 
week, I was delighed to receive 
from J. D. Gill a letter enclosing 
an envelope addressed to “The 
Chief Accountants Executive” of 
his Aberdeen agency 
“Unfortunately.” writes 
J.D. G., “it was divorced from its 
contents, so we are unable to 
identify the sender.” Well, who- 
ever you are, here's to you, 
brother. and a Happy New Year! 


x~ * * 
DENIS BULLOUGH, 4 
director and manager of African- 
Adservice Ltd.. of Cape Town 
and Johannesburg. who occasion- 
ally sends me advertising news 
from the Union, writes me to 
say with how much interest he 
has read my references to cele- 
brated homes now housing ad- 
vertising agencies in London 

Here is a picture of his firm's 
building. A good example of the 


simpler type of early Cape 
architecture, it was built in the 
early part of the 18th century 


Captain F. G. Pay, chairman of 
the company, has in his posses- 


sion the deed of transfer of this 
home of one of the old Cape 
families to one Cornelius Mostert 
dated 1752. Captain Pay 
purchased the house in 1925, and 
after extensive restoration it 
houses his organisation, which is 
now one of the leading’ advertis- 
ing agencies in South Africa. 
On this stoep in the old days 
many a good burgher must have 
sat drinking his coffee, or sipping 
one of the wines of “Fair Con- 
stantia” in the cool of the even- 


ing while ox-wagons rumbled 
past. 

Founded in 1905, African- 
Adservice Ltd. is the second 


oldest agency in the country. So 
scarce is accommodation in Cape 
Town that the firm is lucky to 
possess such fine premises. 


SS. F 2 


JUST IN CASE you haven't re- 
ceived the appeal issued on 
behalf of N.A.BS. by E. W. 
Barney, Aldwych Club chairman, 
I had better describe it, so you 
will have no excuse for not con- 
tributing! 

Entitled “Silver Threads 
Among The Gold,” it is printed 
in silver. Attached is a cello 
phane package containing what 
purports to be a lock of Bill 
Barney's silver hair—sent to re- 
mind you of my interest in the 
National Advertising Benevolent 
Society and my anxiety that you 
shall be on my list again.” Ad- 
joining is a picture of the back of 
Bill's head and a challenge to you 
who have it on your conscience 
that you haven't subscribed, to 
meet him face to face with your 
cheque book in your pocket! 


WEEKS WISECRACK 


~ 


“Some of those girls at the 
Chelsea Arts Ball must 
have thought they were 
clients — they wouldn't 
wear anything.” 
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Let’s talk about 


pal 


We have talked about it and written about 


SUNDERLAND 
ECHO 


anal 


@ A VALUABLE RESOLUTION 
FOR THE NEW YEAR 


Put these old established newspapers 
at the head of your advertising media 
for the North-East coast. TOGETHER 
they give an effective coverage of the 
rich industrial area of County Durham, 
which is providing regular and lucra- 
tive employment for thousands of 
workers. 


it for years; im fact we are the journal! 
in the paint trade. That is the reason why 
we have added the word “ Paint” to our title. 
The veteran “ Oil & Colour Trades Journal” 


has become the “Parnt, Ow & Cotour JouRNAL”. 


3I1VS LIN ATlVO GINIGWOD 


Ltv'Oll 


Type area has been altered to LS.B.A. 9" « 6}" 


standard. Better paper, wider margins too— 


NORTHERN 
DAILY MAIL 


W. HARTLEPOOL 


but no change in rates. 


Tariff from : 
8, LUDGATE BROADWAY, LONDON, E.C.4 
Telephone : City 4788, 6640 


LONDON OFFICE : 85 FLEET STREET, E.C.4. Telephone CENeral 2645 
Members of the Audit Bureau of Circulations since 1932 


Are you using 
STUDIO LISA Photographs? 


STUDIO LISA 


LTD. 
30 FLEET STREET E.C.4 


TELE. CENTRAL 7640 


Commercial and Advertising 


x 


HREE dimensional displays make people 
stop and look... and buy .. 
times steal! What is the product you are 


. and some- 


interested in? Its sales features can be incor- 
porated into a three-dimensional model which 
can be produced very, very economically. 
Quick delivery. Already adopted by leading 
advertisers. Positions cost nothing—likewise 
It will be worth your while 
to make an enquiry. Let us send you further 
particulars without obligation. 


maintenance. 


CAKE & GENERAL NOVELTIES LTD 


(Dept. K.M.) 


Photographers 


Illustrate your layouts with photographs from our 
library in Fleet Street. There we can show you a large 
stock of pictures suitable for advertising and illustra- 
live purposes, including many studies of babies and 
children, adults, cookery subjects and charming animal 
studies particularly suited for Calendars and Greetings 
Cards 

Specially commissioned orders ave speedily and 
efficientiy carried out in our modernly equipped 
studio, this being attached to a well furnished home 
and garden, unusual facilities for photographic environ- 
ment are offered. In addition, being situated in the 
picturesque Hertfordshire countryside » very varied 
rural background for location work is easily 
obtainable 


Britannia Works, Simplemarsh Road, Addlestone, Surrey 
Telephone: Weybridge 391! 


T csadenemaialini eudede@eueeeue 
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STUDIO LISA LTD. CEN, 7640 
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€ a 
“For Greater London & Surrey Campaigns” 


Crondon 
Times 


SERIES 
Tel. Croydon 3434 


104 HIGH ST., CROYDON. 


y, 


For a poster advertising 
campaign in any of the areas 
shown on this map consult 
Mills & Rockleys 


Single sites, special displays 
or complete coverage for long 
or short periods 

Every detail of a poster 
campaign prepared, supervised 
and executed 


~ lies MILLS & ROCKLFYS LTD. 
Central Offices : 21 QUEENS RD., COVENTRY 


eS 


REPRESENTING THE 
LEADING GROUP OF 
ARTISTS FOR INDUSTRY 


ASTRAL ARTS GROUP LIMITED 


248, Vauxhall Bridge Road, London, S.W.1. Tel. : Vie. §303/6 


pees TERS — 


‘ @ SHOWCARDS 
~ Handwritten or Sith Screened 


pu ELPS 


PUBLICITY 


|, NEELD PARADE, WEMBLEY 
Tel : WEM. 3366 and 2939 


= ADELPHI ARTISTS | 


ll, Buckinghom Street. WC2 “=: 


TEM. 2588 


| taken 


| for four 


|} campuign 
| national dailies and Sundays, and 
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CURRENT ADVERTISING 


Woolland To James M. Greenwood 


ACCOUNTS MOVING 


lo James M. Greenwood 
Advertising Ltd.; From February 
1, Woolland Bros Ltd., recently 
over by the Harvey 
group A composite 
“Sale” advertisement 
stores in the group, 
including Woollands, appeared 
in the Daily Express on Tuesday 

Io Stowe & Bowden Ltd., 
Newcastle: Chemical & Insulat- 
ing Co., Ltd. and associated 
companies, from January 1 
Campaign featuring Bradford 
thermal insulation in Punch and 
technical journals 

lo Good Publicity Ltd. Col- 
wyn Bay: Rhyl, Llandudno and 
Colwyn Bay (part) 

To Gorings Utd: Robert 
Garston Ltd., mail order, from 
January 1 


Nichols 
half-page 


NEW ACCOUNTS 


To Ripley, Preston & Co., Ltd. 
Manchester: Robert R. Stockfis 
(Manchester) Ltd., motor com- 
ponents (trade Press and selected 
provincials).—-Spenborough —En- 
gineering Co, Ltd., commercial 
vehicle engineers (motor trade 
Press).—Flexy Brushes Ltd 
(trade journals) 

lo Commercial Advertising 
Service Ltd.. Manchester: New 
Day Furnishing Stores Ltd. and 
issociated companics. Evenings 
and local weeklies in the North 
of England and Midlands areas 
covered by the group's 70 
branches 

To Elwyn Hughes Advertising 
Ltd.: lonlite Ltd.. manufacturers 
of cold cathode fluorescent light- 
ing equipment Trade journals 


NEW CAMPAIGNS 


For Falk Stadelmann & Co 
Ltd.. manufacturers of oil lamps, 
and for Anglo-American Oil Co.'s 
Esso White Rose paraffin, a joint 
until February in 


farming journals Ads. feature 
Falk products with a reference to 
White Rose in a box. Agent 
(specially appointed for this cam- 
pain) London Press Exchange 
Ltd. 

For utility skirt range of Gor- 
Ray Ltd. in national dailies and 
Sundays for about six weeks 
from last Friday. Agents: Stuart 
Advertising Agency Ltd. 

For Modess sanitary towels, 
manufactured by Johnson & 
Johnson (Great Britain) Ltd.. in 
national dailies, women's and 
general interest magazines includ- 
ing colour pages.For Smart 
Bros. Ltd.. furniture stores, in 
national dailies for 1950. Agents 
Alfred Pemberton Ltd. 

For Brobat Suds maximum 
spaces in selected national dailies 
(including half pages in Daily 
Express (colour) and Daily 
Herald), national Sundays, Lon- 
don evenings, selected provin- 
cials, full and half pages in black 


in women’s journals, half colour 
pages in general interest maga- 
zines For Gordon - Moore's 
tooth-paste in national dailies 
and Sundays, selected provincials 
and women’s and genera] interest 
magazines, booked in three- 
monthly units. Agents: Sells Led. 

For G. F. Sutton Sons & Co., 
Ltd.. makers of pickles and 
sauces, im national dailies, 
London evenings, London sub- 
urban papers, provincials, 
general interest magazines, 
women’s journals, and grocery 
trade Press Agents: Townend- 
Smith Ltd. 

For Planned Travel Services 
Ltd. in national dailies and 
Sundays for three months from 
January Agents Allardyce 
Palmer Ltd. 

For Regentone 
national dailies 
London evenings, selected pro- 
vincials, general interest maga- 
zines and posters on the London 
Transport system, booked to the 
end of April Agents: Gordon 
& Gotch (Advertising) Ltd. 

For Bradford Steam traps and 
packings manufactured by 
United States Metallic Packing 
Co., Ltd., in trade Press. Agents 
Commercial Advertising Service 
Ltd., Manchester. 

For Abbott's Wood Wool Ltd 
in trade Press. Agents: Curzon 
International Ltd. 


radios in 
and Sundays, 


Buy In Birmingham 
Campaign In U.S. 


A campaign to publicise the 
products of Birmingham is to be 
launched in U.S. and Canadian 
newspapers by the city’s inform- 
ation department Agents are 
S. D. Toon & Heath Ltd., Soli- 
hull Six inch double column 
#paces will appear in the New 
York Times, the Detroit News 
and British News as well as in 
nine Canadian publications and 
The Times Weekly Edition. 

Later, space is being taken to 
publicise Birmingham's 1950 
guide book, copies of which will 
shortly become available. These 
ads, will also appear in Coming 
Events and in five South African 
newspapers 


Fab In Two More Areas 


Fab, the Colgate-Palmolive- 
Peet soapless detergent which 
was introduced in the Hull and 
Grimsby areas some months ago, 
has now been launched = in 
Northumberland and Durham 
industrial regions with heavy 
outdoor and local Press adver 
tising Agents Masius & 
Fergusson Ltd. 


After several months’ absence 
from the Press, Amm-I-Dent 
ammonium ion tooth powder re- 
appeared last Friday with a four 
inch double in the Daily Mail. 
Agents: Erwoods Ltd. 
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OBITUARY 


Horne Of The “ Whitby Gazette” 


The funeral of Mr. Frederick 
William Horne, chairman of the 
directors of the Whitby Gazette, 
was held at Whitby on Wednes- 
day last week. Mr. Horne’s death 
on Christmas Day, at the age of 
92, was briefly recorded in our 
last issue 

Mr. George Jackson, London 
manager, Whithy Gazette, was 
among the large number of 
people who attended the service 

Mr. Horne 
was the 
grandson of 
Mr. Ralph 
Horne, 
founder of 
the Whitby 
Gazette. In 
1866, when 
his father, 
Mr. W. B. 
Horne, died, 
he took over 
the adver- 
tisement side 
of the paper, 
while his 
brother, the 
late Mr. H. S. Horne, took over 
the editorship. Mr. Fred Horne 
set himself the ‘task of winning 
a share of the advertising then 
being developed by the provin- 
cial Press, and made many 
friends among advertising men 
in Fleet Street. He was one of 
the earliest members of the Ald- 
wych Club 

It was in the training of adver- 
tising men that Mr. Horne 
made a large number of friends, 
and it has been stated that many 
who hold high positions in the 
newspaper world to-day owe much 
to the thoroughness of his train- 
ing. 

Mr. Ulric B. Walmsley, direc- 
tor and advertisement manager. 
Daily Graphic and Sunday 
Graphic, writes the following 
tribute: 

“Recently we got into the habit 
of thinking of him as ‘Old 
Horne’ and no wonder—92 when 
he died on Christmas Day—yvyet 
only the other week I was talk- 
ing to him on the ‘phone and he 
was telling me that he had just 
missed winning the Daily Herald 
crossword competition! For that's 
the sort of a fellow he was 
nearly as bright and lively at 
over ninety as he was 40 years 
ago, and I ought to know —he 
was my first boss—used to sack 
me every other week—it was his 
way of ‘knocking the corners 
off!’ for he was that sort of a 
fellow also 

“He liked efficiency and was 
one of the first of the present 
day school of advertising men 
Although he lived in out-of-the- 
way Whitby nevertheless he knew 
what advertising could, and 
would do. A kind boss to many 
of us who owe a lot to him. and 
never unjust. 

“The advertising men who 
used to go up to Whitby every 


F. W. Horne 


year were amazed at his mental 
agility; they ought to have known 
him 40 years ago! 

“His only brother Henry died 
recently, That left “Mr. Fred’ 
as he was affectionately known, 
and now ‘Mr. Fred" has gone! 
Fleet Street salutes one of the 
greatest provincial advertising 
men—-for that he surely was.” 

Mr. A. Edwin Dale, of 
Evening Standard, writes 

“His 92 years were endowed 
with cheerfulness, friendliness, 
humour, thoroughness, shrewd- 
ness, and above all, a charming 
personality. 

“Youthful in spirit. he was an 
inspiration to all who were pri- 
vileged to know him, and particu- 
larly those of us who were fortu- 
nate in receiving their newspaper 
and advertising training at his 
hands. Past and present staff 
alike revered him. 

“Always ready to give the 
benefit of his ripe wisdom and 
advice to those seeking it, it was 
his pleasure to plan how best he 
could do a kindly act to those 
who were able to call him 
* friend *.” 


the 


. . , 
William Glass 

Mr. William Glass, founder of 
Glass’s Guide Service Publica- 
tions, died on December 19, aged 
69 

After a period in industry he 
organised the first Leather Goods 
Fair. in 1913, which was so suc- 
cessful that he immediately 
rented the White City and organ- 
ised what was eventually to be 
known as the British Industries 
Fair, This project was considered 
in those days to be so large that 
the Board of Trade insisted on 
taking over from him. In 1916 
Mr 
the Used Motor Show series 

His monthly Glass's Guide to 
Used Car Values was first pub- 
lished in May 1933, and by 1938 
it had won much support from 
motor traders Since the war 
Glass’s Guide Service Publica- 
tions have been considerably 
expanded 

William Glass Ltd. will con- 
tinue to operate. 


L. F, Binns 


Mr. Leonard Francis Binns 
news editor of Machinery Lloyd 
the machinery export review, for 
the past four years, died at the 
Middlesex Hospital on Decem- 
ber 17, after a long illness. He 
was § 


Frank Pollard 
Mr 
years night publisher of The 
Times, died on Sunday, aged 63 
He retired a year ago, after 42 
years with the paper 


Glass organised the first of j 


The Secretary of State for the Colonies, Mr. A. Creech Jones, 
studying maps with American Scientists at the Colonial Office. 


WORLD CROPS, VOL, 1, NO. 1, PF. 27 


These men 
mean more business ! 


“The Secretary of State would like to congratulate you on 
the production of so valuable and informative a journal. 
He can appreciate how immensely useful it will be.” 


In every country there are men who plan 
agricultural policies . scientists . 
research workers . . . farmers who combine 
toextract the maximum amount of produce 
from the soil. 

These men regularly read the authoritative 
articles and peruse the advertisement pages 
of “World Crops” in search of the latest 
developments in soil science and machinery. 


Specimen copy and rates on request to 


WORLD 


Frank Pollard, for many | 


CROPS 


17 STRATFORD PLACE LONDON | 


| A Publication of the LEONARD HILL TECHNICAL GROUP 
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ADVERTISER'S WEEKLY 


We 


THAT W. Surrey Dane, Daily 
Herald chairman, has agreed to 
succeed the late Arthur G. 
Cousins as president of the 
Caxton Convalescent Home, 
Deal. 
* - 
THAT Leslie P.R.O 
to the North Thames Gas Board, 
has been elected to the commit 
tee of the Political and Economic 
Planning Club. 
* * * 
THAT T. Parameshwar, London 
representative of Amrita Bazar 
Patrika and Jugantar, of Calcutta, 
is in India on a two months’ stay 
* 


THAT Dan Fish, Films of Indus- 
try Lid., is in the provinces super- 
vising sales and distribution of 
his production “Say it with 
Flowers.” 
* * * 

THAT a project by Borough 
Billposting Co., to arrange for a 
small orchestra and choir to per- 
form on the Boro’ garden site in 
Piccadilly on New Year's Eve, 
had to be abandoned at the last 
moment because of police objec- 
tions on grounds of public 
safety. It was feared that it 
might be difficult to control the 
large crowd that would gather 


car— 


THAT John Carpenter, manag- 
ing director of John Dixon Ltd. 
the colour photographers, and 
Miss V. Pearson, secretary to 
Miss Grieve, editor of Woman 
and Mother, have become en- 
gaged. 

* - . 
THAT Norman Kark is on a 
six weeks air trip to Australia, 
New Zealand, Indonesia, India, 
Thailand and China. He is visit 
ing correspondents, and arrang- 
ing wider coverage for Courirr, 
Teday, and Band Wagon 

* * * 
THAT John Tait, of John Tait 
& Partners, advertising agents to 
Pringie of Scotland, contributed 
a page article to the Christmas 
issue of the client's house maga- 
zine, Pringle Bulletin. Subject 
Why it is necessary for Pringle to 
advertise 

* aa * 


THAT Freddie 

wishes to express his deep grati- 
tude to all his friends in Fleet 
Street and the provinces who so 
kindly sent him messages and 
gifts during the festive season 
“They have been too kind for 
words,” he says, and sends his 
good wishes to everyone for 1950 


e 


QUALITY 


FIELD HOUSE 


W. . 

, the Unuverse: 

is proving a productive slogan for 

discerning Spacebuyers. With a weekly 

nett sales figure at present in excess of 
2531,.000 copies 

THE UNIVERSE appeals to a most 


responsive class of reader, interested 
in all nationally advertised products. 


QUANTITY 


at 40!- per s.c. inch 


No rational appropriation is complete without 


The AUniverse 


BREAMS BUILDINGS 


RESULTS 


LONDON EC4 


A paper sculpture model (seen among the bottles) made for a client 
hy Doig Advertising Services, Newcastle, is toasted by members of 


the studio 


At the 
left to 


annual executives 
right, J. Knight, A. F. 


staff at their Chrisimas party. 


luncheon given by Gee Advertising Lid.; 


Franklin, F. Mason, F. Coulson 


(managing director), D. M. Bree 


THAT Gilbert Wild, account 
executive at John Haddon & Co., 
Lid., has been elected an asso- 
ciate of the LLP.A 

* * * 
THAT T. F. Bishop, advertise- 
ment manager, London Counties 
Newspapers, is now at home re 
cuperating after ten weeks in 
Guy's Hospital, and two major 
operations, He hopes to resume 
a limited amount of work at the 
end of January 

* * * 
THAT L. G. Pine, managing 
editor, Burke's Peerage, ad 
dressed the Society of Heraldic 
Antiquaries last Saturday on 
“Heraldry of Burke's Peerage. 

* 7 * 
THAT the junior member of the 
staff presented Mr. and Mrs. 
Smee with a set of hock glasses, 
at Smee's Advertising Ltd 
Christmas party at the Trocadero 

* * * 
THAT Mrs. Neven du Mont, of 
Jacqmar Litd., will arrive in New 
York on January 15 on another 
of her selling trips. She received 
wide publicity after her success 
ful visit last September as the 
first “devaluation seller.” 


T. J. ZIMMERMAN 


Mr. Tt. J. Zimmerman, of 
Business Publications Group of 
Journals, was taken to a nursing 
home on Christmas Day for a 
serious operation, from. which 
his doctors state he is now on his 
way to recovery 

It will be some weeks, how- 
ever, before he will be able to 
return to his desk. In the mean- 
time, his office will deal with 
necessary matters. No letters or 
messages can be forwarded. 


ADVERTISING DIARY 
Frida 


v. 6. 
Pusterry Cive oF 
Speaker. t Bishop 


Saturday, Janwary 7. 
Pusirerry Cis oF 
Children’s Christmas Party 
Raliroom. 2.” p 
Monday, January 9. 
Pusiicrry Clue of Nortivonam 
Arthur Chadwick on “Direct Mail 
7 pm 
INCORPORATED ADVERTISING 
sGERS” ASSOCIATION 
Branch E we Broughton on 
“What the advertising agent 
* Queen's Hotel 
Cis oF 


Gtasaow 


Leeps 
Astoria 


Man- 
Manchester 


Waldorf 


Tuesday, January 106. 
IncogroraTeD Sates Manacers’ 
ASSOCIATION Joint mecting with 
Institution of Works’, Managers 
“Relationship of Works Manager 
and Sales Manager.” Royal Socicty 
of Ars. 645 p.m 
Pusircrry Cis oF 
Lith Journey to 
Idle, Bradford 
Bertish Saces Preomorion Assoct 
“Exhibition 
Institute of 


Lerps 
Joweu Cars Lid 


Wednesday, January 11. 
Bernisn Dreect Man 

TISING ASSOCIATION 
Talk A. Campbell ‘ 
“How to organise a Direct Mail 
Department, Build and Maintain 
Mailing Lists Waldorf 4” pm 


Thursday, January 12. 

Pusincrr Cive oF Lowpos 
Little Journey to De Havilland Air- 
craft Co. Hatfield. Horse Guards 
Avenuc i pom 

Friday, January 15. 

Liverroot «np Disrasct Pus 
Lacrry Assocution. George Dow on 

Raiiway Publicity 

Pusey ¢ 
Se George 
Commission Reaction * 


Monday, January 16. 

Pustictty Cius or Nowrn 
Wares, Inaugural Meeting, Pwily- 
crochan Hotel Colwyn Bay 
745 pm 

w ), January 18. 
ADVratTism™o CiuB oF OxPoRD. 
Burgess on Painted 
Agricola Restaurant 
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CLUB NEWS 


January 5, 1950 


Mrs. Warden, Sydney 
Piddington, Cmd 


At the Christmas luncheon of the Publicity Club of London 
Londonderry House on December 22. 
Piddington, 
Alan Robertson-Macdonald, Russell Brandon 


[Keystone photw 


J. H. Brebner 
Warden, Mrs 


Lett to right 
Col. George 


held at | 


At the Christmas luncheon of the Aldwych Club (left) G. P. Simon, 


Alan C. Lucas, treasurer; 
dent (in the chair); E. 


‘Chadwick Rasalios ; 


Clubs Drive 


Beginning a big drive for the 
extension of the club movement 
in the coming year, Mr. Arthur 
Chadwick, chairman of the club 
extension sub-committee, is to 
visit the Southampton Club this 
week end, going on to Notting- 
ham to speak on Tuesday night, 
travelling to North Wales for the 
opening of a new club on Janu- 
ary 16, and attending another 
inaugural meeting at Aberdeen 
on February 2 


N. Wales Starts Soon 


The Publicity Club of North 
Wales is to be inaugurated on 
January 16, when a meeting is to 
be held at the Pwilycrochan 
Hotel, Colwyn Bay. Mr. Arthur 
Chadwick will be in the chair 

Mr. Arnold E. Jones, chair- 
man. Good Publicity Ltd. of 
Colwyn Bay, is the chairman of 
the formation committee, which 
contains 16 members 


-) 

Speaker Changed 

Owing to illness, Mr. Claude 
Wyatt was prevented from ad- 
dressing the Advertising Club of 
Oxford yesterday | (Wednesday), 
and at short notice Mr. W. J 
Seymour, of the Warren Seymour 
Co., addressed the meeting on 


“Planning a small advertising 
scheme.” 
The Advertising Club of 


Oxford is holding a two-day ex- 
hibition of members’ work on 
March 29-30 


Lord Burnham 
W. Barney (club chairman); 
Ulric B. Walrasley. 


Andrew Milne, 
C.D.C. Programme 
For Southampton 


When the Club Development 
Committee meets at Southamp- 


ton this week end. members will || 


be entertained to dinner on Satur- 


day by Southern Newspapers 
Ltd. at the invitation of Mr 
C. F. Carr, general manager and 


editor-in-chief 
Corporation 
committee to 
same day, 


Southampton 
is entertaining the 
luncheon on the 


Oxford Offers A Photo 
Show Prize 

The Advertising Club of Ox- 
ford has offered a 3-guinea prize 
to the Oxford Photographic 
Society for a 
their 1950 Spring show The 
section will be for photographs 
on a set subject suitable for re- 
production for advertising pur- 
poses. The subject set for this 
year is glassware. 

a ao 
. 

Christmas “Trend” 

More than half of the 36-pages- 
plus-covers in the Christmas issuc 
of Trend, journal of the Publi- 
city Club of Leeds, are advertise- 
ments. A particularly good issue 
is introduced by goodwill mes- 
sages from the president, Mr 
Frank Bloomer; chairman, Mr 
Stanley Gray; and hon. secretary, 
Mr. Jim Horrox 


The Slough Chamber of Com- 
merce (Incorporated) 
come sustaining members of the 
Berks and Bucks Publicity Club 


Hon. Lionel Berry, presi- | 


t 


new section in | 


seals, and of our 
embossed printed 
will 


LITHEMBOS SEAL 


Complete your reference files with specimens 
of the handsome Metcraft metal embossed 


be sent free on request 
SALES MANAGER 


ADVERTISER'S WEEKLY 


brilliant Cameo 
seals Samples 


WALSALL LITHOGRAPHIC 
CO -LTD -MIDLAIWD ROAD - WALSALL 


SUCCESSFUL 
West Country 


CAMPAIGNS 


depend upon the 
INTENSIVE 
COVERAGE 


in Somerset and Wilts of the 


BATH & WILTS 
CHRONICLE 
AND HERALD 


and its associated weekly 
journals— 

BATH WEEKLY 
CHRONICLE & HERALD 
SOMERSET GUARDIAN 
WILTSHIRE NEWS 

Rates and Specimen Copies from 
Mr. S. H. ROBERTS, 
173-5, Fleet Street, 


| London, E.C.4 


have be- | 


| 


(CENtral 2767) 


IMPORTANT 
ANNOUNCEMENT 


With the easing of the paper re- 
strictions, the net sales of THE 
AUSTIN MAGAZINE have risen by 
fifty per cent during the twelve 
months just ended. 


So rapid has been this expansion, 
that the advertising rates have had 
to be increased twice during the 
past year. 


On January ist 1950, THE AUSTIN 
MAGAZINE again made One-Make 
Magazine history by becoming the 
first publication of this type to enrol 
as a member of the 


OF 


CIRCULATIONS 
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ADVERTISER'S WEEKLY 


FACTUM 
SIMILE 


tor focsim tor short) 

is glibly exid, but rarely achieved by any 
commercial printing process, but, by photo- 
lithography, we promise to get as close to 
this ideal of printed perfection as is possible 
by multiple reproduction at very moderate 
cost. . 

Our centrally located Adelphi office assures 
speedy soles service to City customers 


PERRY 
Cotourprint Lid 


PHONE VANDYKE 2553 


 Cyinod 


MERIONETH EXPRESS 
have appointed 
Hi. v. GOULD 


143-144 FLEET ST EC4 
CENtral 2110 


AS THEIR LONDON 
REPRESENTATIVES 


THE 


Photographic 
Studio 


OF A LARGE 
PRINTING AND 
PUBLISHING 
HOUSE IN 

WANTS A 


High-grade 


LONDON 


Photographer 


APPLICANTS must have a 
wide knowledge and ex- 
perience 0 1igh-class 
fashion and still-life 
photography both in 
and monochrome 
Advertiser's staff men 
know of this advertise- 
ment 

Replies, which will be 
treated as confidential 


colour 


and will all be acknow- 
ledged should supply 
full details of age, 


experience and sal 
required —-9¥ ants 
must be members of the 
NUJ 


Pox A 11765 


WEEKLY 
STREET, E.C.4 


ADVERTISER'S 
ito) 6PLEEYT 


Priestleys 


OF GLOUCESTER 


EXHIBITION -DISPLAY 
SILK-SCREEN 


‘PHONES : 
GLOUCESTER, 22281-3. LONDON, VIC. 3563 


SILK SCREEN ARTS L 


97 SHIRLEY ROAD CROYOON 


EXPRESS “ 


DELIVERY 


TO PUBLISHERS 


We specialise in the printing 
and dispatching of establish- 
publications 
Send your enquiries to>— 


TOMKIN, LTD. 


ed monthly 


6. 6. 
5015, Grove 


Green Road 
Leytonstone, E11 (EY 1164-5 


EXHIBITION 
STANDS 


MERCURY DISPLAYS LTD. 
2 te. ee Be 


LETTERHEADINGS 


Without Steel Dies / 
THE SELWYN PRESS LTD 


FLASHET CROVE « LONDON «£6 


5) January 5, 1950 


al and Gazette 


AGENTS WIN BUS 
SPACE CLAIM 


A dispute over advertising in trolicy- 
buses on various routes in Leyton was the 


New Companies 


Art and 
general printers. Nominal capital: £1,000 
Dewectors: C s. P. Christopher, MM 


subject of an action at Bow County Court, a and G i eg Busines ss 
when Clark and Norman, Lid., advertsing Mawdsicy Botton Publist 
agents, claimed £41 iis. damaacs for sellers ~-a., 
breach of contract from 8. A. Coles, Lid N ual: £100 in £1 shares 
motor cycle dealers, of Leyton | qo ] 

it was plaintiffs’ case that by an agree- | San whe = -S : 
mem in December, 1948, plaintiffs should Wood Publicath Lid ” 
reserve for defendants 50 advertising Faraday 6/10, Charing Cross - 
spaces On buses on certain routes for onc ~ 


Publishers of all kinds of 
year, and should prepare “0 posters and 
renewals for display, and that defendants Ppenodicals. ch Nominal capital: £1,000 


should pay £100 as rental and £56 10s on py Ege et ag Be rg Ms 

for the preparation of the posters and and « Woods. . 

renewals. kt was a term of the agreement og fairs” Ltd. 

that defendants should supply the 3 & 5 Stone Buildings, Lincoln's ise. 

piainifls with the capy for | the W.C.2.  Proprictors and publishers of 
advertisements in 10 days but defendants eeeks azines Nominal capital ~ 
did not ever supply the “copy . amd i +s og9. Directors: 1, M. Radulovic and 

yg He. oe ~ ear Marsese: C. Bond 

endants a om acm t aaeree- = ~ » 
ment. They authorised piainuffs in writing Bistey's (Consultants) Ltd. Sussex 


House, Hobson Street, Cambridae. Con- 

to reserve the spaces, and it was an 
implied term that plaintiffs would reserve sultants and advisers in saics promotion 
the spaces in a reasonable time or before and postal advertising. Nominal capital 
the withdrawal of use authority. Plaintiffs £100. Director: C. N. I. Harris 
failed to do that, and on April 22 — 
defendants advised plaintifils of their ores 
decision not Ww proceed 

Judge Alun Pugh gave judgmem for 
plaimiffs, holding that there was a breach . 
of te “The allowed damages of Stand. W.C2. Photo-lithographic , 
£23 9. 6d. for loss of prof: and of general printers, ctc. Nominal capital: 
£15 138. for commission paid to the agent t ag Directors: not named 
who got the order, but disallowed £2 %& (The above-mentioned particulars of 
for the cost of preparing the posters new companies recently registered are 
taken from the Daily Register comp’ 


off Woodhouse Lane, 
Nominal capital £2,000 
Directors: H. M. Kingston and B. Smith. 
Treat Photo-Lithe Lid., 15. Essex Street. 


fed 
oe c~ by Jéordan and Sens, Lid., Company 
BANKRUPTCY PROCEEDINGS Registration Agents, 116 © Lane, 
Geonce Haroip Tuexer, trading as Londen, W.C.2.) i 
Turner Advertising Service. %4, Woilver- EEE 
hampton Seuect, Dudley, Worcestershire 
poster writer First meeting January ti WILLS 
at the Official Receiver's Office Somerset 
House, 37, Temple Street, Birmingham, 2 Ma. Atreep Eowaren Bunpy, chairman 


and public cxamination March 9 at the 
Court House, Priory Street, Dudley. Order 
of Adjudication December 20 


and managing director 
Adverusing Co., Lid., chairman of Carew 
Wilsoo Ltd. teft £118,095 17s. 6d. gross 
£101,365 14s. 3d. met. He left £250 each 
eae to Henry H. Curtis and Isabel J. Stanicy 
© T : and one weck’s salary to cach other 
DISSOLL TION OF employee of Unined Kingdom Adverusing 

™N : Co., Lid., if still serving. and of not les 

PAR = ERSHIP than two years service, if he is a director 

Isaac (otherwise Jack™’) Jacxson and of the company at the time of his decease 
Jouxn Cecn Geren. trading as Jacksons Ma Witt Bayvce Barpoe 
Publications, publishers and advertising and managing director 


United Kingdom 


contractors, 103, Station Road, Wyide London advertising agents, left £8 ai 
Green, Sutton Coldficid, Warwickshire gross, £1.401 14s. Od. net 
December 12, 1949, so far as concerns Me. Josern Simpson Haspman, a 


Isaac Jackson, who retires. All debts by 


former publisher to the Stockport Adver- 
John Cecil Green who will continue under 


tiser setves, the Cheshire Daily Echo, and 


the style of Jacksons Publications, within the Yorkshire Herald (aa York), left 
the limits of the City of Birmingham only £1,929 Ss. 7d. gross, £1,887 198. 10d. net 
at 151, Reservoir Road, Erdington Me. ALEXANDER CONSTANTINE HUTCHINS 


late a director of Gould & Portmans Ltd 
advertising agents, left £20.676 18s. lid 
’ on bl “pe wross. £19,092 108. 6d_ net 
WINDING-UP ORDERS Ma. Hagey Acoert Pray, retired adver 
Sroats Pasape Lrp 112. Salisbury 


ising agent. ict £3,913 108. Od = eros 

House, Finsbury Circus, EC Winding £3,854 18s. 3d. net 

up order December 12 Me. Syoney Bewami~n Wriitams, a 
Wapometon Srupios Lrp.. 165. High director of the Chaseton Press (H. Williams 

Street. Kensington, London. Winding-up & Son, Ltd.) printers and publishers, left 

Order December 19 £3,769 10s. Id. gross. £3,607 Is. Od. net 


PUBLICATIONS NEWS 
AND NOTES 


Walter Judd Ltd. have been 
appointed representatives for the 
The London telephone number British Railways Magazine, a 
of Mills & Rockleys Ltd. has new 3d. monthly in six editions, 
been changed to Welbeck 6655 one for each region, which is 


CHANGES OF ADDRESS 


On Monday George Newnes’ 
Northern advertisement office 
took over new premises at 11, 
Piccadilly, Manchester 1 


being circulated among British 
Coal, the National Coal Board polis staff . 
Po da has moved to Hobart y eueianeniaiiaits 
House, Grosvenor Place, S.W.1. “Progress in SO “Vital Years” 


was the subject of supplements 
The American & Common- ee oe PP 


published by the 
wealth Visitor is moving to 14 Echo on December 28 
Great Smith Street, Westminster, 4 / 
S.W 


29 and 

Formerly a bi-monthly, Per- 
suasion, published by Creative 
Journals Ltd. has become a 
quarterly 


The Cinema, which has been 
published on Mondays, Wednes- 
days and Fridays since the begin- 
ning of the war, has reverted to 
daily publication, Mondays to 
Fridays. 


ROOSTER PUBLICITY LTD PETERBOROUGH 
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January 5, 1950 


APPOINTMENTS VACANT 


LONDON. AGENCY 
REQUIRES 


COPY WRITER- 
VISUALISER 


Abie to presemt idcas in rough 

visual form backed by sound 

copy. Mainly for trade and 

semi-technical advertusemenis 
ang bookicts 


ALso 


PRODUCTION 
MAN 


Possess: ng good working 

knowledge of blocks and 

typesettimg for press and 

prim. Thoroughly conversant 

with Agency routine and a 
sound organiser 


Write stating age, details of experience 
and solary required 


Box 268 
Adverticer’s Weekly, 160 Fleet St., E.C.4 


SCENIC ARTIST (Commercial) who bs 
also capable of signwriting Only firs 
class men necd apply State wage. ctc 
Box 1844 Ad. Weekly 180 Ficet St BC4 

ADVERTISEMENT REPRESENTATIVE 
required for Country areas for three Old 
Established Trade Journals Salary 
Commmion and sapenae. Write 
stating particulars and age 
Box 508 Ad. Weekly 180 Fleet Ss ECS 


coPY— 
IDEAS 


The youngish man we want has 
experience on National occounts 
but is willing to tackle the 
technical ones too hos 
experience in marketing and can 
write @ reasoned report. Write 
in first instance stating experi- 
ence and salary required to:- 


CRANE PUBLICITY LTD. 
5-9, Quality Court, 
Chancery Lane, W.C.2 


£1000 PER ANNUM -—If 
experienced Direct Mad 
an your services are required High 
powered salesmanship requited to intro 
duce new accounts. State experience 
Box 1775 Ad. Weekly 180 Fleet St BC4 


you are an 
Advertising 


GRAHAM AND GILLIES 
LIMITED 


require 
GROUP ART 
DIRECTOR 


He must be a first-class 
creative layout man with 
outstanding talent for figure 
drawing with some experi- 
ence of fashion accounts. 
Please write in first instance 
stating qualifications and 
required, to the 
Private and 


salary 
Art Director, 
Confidential, 


GRAHAM AND GILLIES LIMITED 
37 38 Golden Sq., London, W.! 


3” 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT %. per tine. a ey WANTED 
Dispiay panel classifications ds. 6d. 


APPOINTMENTS VACANT 


A REALLY LIVE representative & re 
y ~ay 4 — | rca line, frst 


Bon eas” ‘Ad. Weekly 180 Pleet St BC4 


ADVERTISING MANAGER required by 


Ex cileot opportunity 
for ambitious man 


DEPUTY offices Commencing salary according 
to expericnce——at least £500 pa. = Write 


stating age and his 
To 


Box 258 Ad Weekly "io Pleet St BOs 
PUBLICITY MANAGER 


A good all-rounder is required 
by the Daimler Group, 
Coventry. The successful appli- 
cant will know what is required 
of a capable Deputy in a Depart- 
ment concerned primarily with 
Appropriation Control ; visual- 
ising, planning and close super- 
vision of bought-out production; 
copy writing; Dealer Co-opera- 
tion and Display ; Exhibition 
work. If you qualify, send full 
details of experience and quali- 
fications, age and salary required 
to Publicity Manager, The 


LAYOUT AND 
TYPOGRAPHY 


Well-known agency requires pumor 
layout man of proved ability in 
producing convincing visuals. This 
is an ideal opening for a man who 
knows he can create, given the 
opportunity A knowledge of 
adaptation and typography would 
be welcomed | the successful appl)- 
cant will jow «a live team where 
progress can be rapid —Apply with- 
Out specimens in first instance to 


Box S17 
Advertiser's Weekly, 180 Fleet S¢., E04 


Daimler Company Limited, Cov- 
entry. No specimens in first 
instance; acknowledgments sent 
only to those chosen for inter- 
view. 


ADVERTISEMENT REPRESENTATIVE 
experienced, required tor Londen by 
large fewspeper group Good salary 
and excellent prospects for suitable 
man Apply saung capericnhce aac 
and salary reguited to 
Box 241 Ad Weekly 


180 Fleet St Ba 


} 
| 
i 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


ART DIRECTOR 


required by 
Medium-sized West End 
agency. Good prospects 
for the right man. Salary 
between £1,200 and £1,500 
according to ability. Write 
giving full details of ex- 
perience (including ac- 
counts worked on) to 


Bex 503 
Advertiser's Weekly, 180 Fleet St., E04 


SPRCIALAST PREE-LANCE Arieu 
services required by well known Wes 
Lendon aftets agent. preferably m 
London —— Write in Ore instance 
wm conmlidc 


Rox 264 aa Weekly 180 Plee S BCS 


ARTIST - VISUALISER 
age 21-34, for Engineering Advertising 
Lettering, layouts and creative adver- 
tiseng experience essential. Good pros- 
pects —Write full details and salary 
required to Advertising Manager, 

STEEL & CO. LTD. 
6 Avonmore Read, Londen, W.14 


CAN YOU WRITE COPY THAT omss 


FASHION GOODS! If you cas. « 

are & woman under 55 and have had 
experience in Store of Fashion Adver 
tng and are already carfing not tom 
than £1.000 9 «. then @ leading London 
Advertming Agency would pay you 
more than that if you are the person 
they are looking for Wree with oar 
teulars | of your advertsing career to 

on 1770 Ad. Weekly 180 Fleet St BOs 


the Publicity 
Travel Agency 
A general 


A VACANCY occurs in 
Department of a larec 
for a production assistam 
knowledge of mechanical producvuon 


SPECIAL ANNOUNCEMENT 


and process engraving is required. Write 
stating experience and salary required to 
Box 510 Ad. Weekly 180 Fleet St BC4 

YOUNG LADY REQUIRED wih adver 
tising and studi cxperience to act as 
assutamt tO Studio Manager. Knowledec 
of studio routine and typing ewential 
Apply Norfolk Studios Lid., 24, Bride 
Lane ‘Phone: CENtral 3173 
Eaton. 10 

COMPS required (LSC) Croydon 
district, good wages and conditions for 
capable men Write 
Box 1769 Ad. Weckly 180 Fleet St BC4 


LETTERING 
First class experienced artist for 
London Commercial Studio 
5 day week, 9.30 to 5.30, 
good salary. Apply 


Box 1789 
Advertiser's Weekly, 160 Fleet St., £.C.4 


TRCHNICAL ARTIST, cxperened in 
execuung full colout sectioned electrical 
component drawings, required for Pub- 
ikavioms dcpariment The position is 
superannuatic and gives considerable 
scope fo )6©€f4f8 )6ambihows 6=«6©mman UW 
adequate experience wrk stating 
experience, age and salary required 10 
Box 509 Ad. Weekly 180 Fieet St BC4 

INTERESTING postion is open 
Cen'ral Office of a Retail Store group 
for a young lady to take over and build 
up the Press advertising of the various 
Stores in the group Some knowtcedge 
of advertising layout & necessary and 
also experience of shorthand and typing 
and gencrail secretarial work 
Box ‘11 Ad. Weekly 180 Fieet Si BC4 

PHOTO-LITHO COLOUR RETOUCHER 
and PLATE PRINTERS required by 
large organisation with modern factory 
on the outskirts of London: good travel 
facilines to tcarby towns and London 
free pension scheme and excellent pros 

for the right t or 
to Welfare Jonn 
Dickinson A Co Heme! 
Hempstead 

FIRST CLASS 
QUIRED. ideal 
and good salary to retouching 
artim of sound mmercial ability 
Apply Norfotk Studios is 24, Bride 
Lane, EC4 ‘Phone: CENwal 3173 
Extn. 10. 


Further 


RE 
working condinons 


— 


A VALUABLE New REFERENCE Section— 


ADVERTISING SERVICES 
& SUPPLIES 


will appear at 4-weekly intervals throughout 
1950, commencing with January 19th issue 
of Advertiser's Weekly 

This new Reference Section will provide an 
up-to-date guide to specialist services and 
supplies available, and will be constantly 
referred to by practical advertising men. 


particulars and details of advan- 
tageous series advertisement rates from 


The Classified Advertisement Manager 
ADVERTISER’S WEEKLY 


180 Fleet Street, London, E.C.4 
CHAncery 8644 (15 lines) Extension 25 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


PIRST CLASS LAYOUT ARTIST re 


quired, abiiny to do cuick visuals and 
use airbrush essential Apnly ean 
Advertming n Southampton Row 
wet 

BST, good letterer wit) 


Ant School taining, for Greene ( ard 
Pubtwhers Studio Geed opperuniy 
and prospects 

Bow 412 Ad Weekly (80 Fleet Si EC 4 


NEW YEAR 
OPPORTUNITIES 


im an old-established Wese End Agency 

where rapid expansion calls for imme- 

diate additions to a happy team 

|. ARTIST. A good “all-rounder” 
for finished work (Line, Lettering, 
Seill Life, etc.). Ability to use air- 
brush an advantage 

2. LAYOUT ARTIST with creative 
ability and a flair for snappy presen- 
tation. Must be able to produce 
quick visuals and high-grade finished 
layouts 

3) COPYWRITER - VISUALISER 
Outstanding opportunity for young 
man of ability and ambition to 
climb rapidly, Experience essential, 
also capacity for neatness and 
handling detail 

Write, stating age, experience and com- 

mencing salary required, to 
Bex 277 
Advertiser's Weekly, 160 Fleet Se., E.C4 


LEADING FASHION TRADE JOURNAL 
offers the right space salesman secking 
a permanem and improving position the 


appointment ne requires Previous 
experience cssenual Salary, commis 
won and expenses Presemt staff arc 
informed of this advertisemenm 
Box 4 Ad. Weekly 180 Fleet St EC 4 
ASSISTANT TO ADVERTISING 
MANAGER. Well-known Enginecring 
Company with offices in W. London 
require male advertising assistant. Must 
be capable of producing quick, up-to- 
date rough layouts for press advertise 
ments, sales literature, jogues. Also 
experienced in “copy” exhibition work 
and dmplays Age about Write 
with full particulars and conics of 
references, tf available, stating present 
salary to 
Rox 282 Ad. Weekly 180 Fleet Sc BC4 
AGENCY TRAINED Artist = offered 


partnership in progressive studio Full 


details 
fox 1788 Ad. Weekly 180 Fleet St EC4 


LAYOUT MAN 


Layout man required to 
work in direct collaboration 
with creative Director in 
long-established agency. 
Congenial surroundings and 
excellent prospects for 
young man with agency 
experience and progressive 
ideas. 
Full details, please, to: 
Box 515 
Advertiser's Weekly, 180 Fleet S¢t., E.C.4 


LETTERING ARTIST with showeard 
experience, good conditions, interesting 
work, five<lay week. Write or call with 
specimens Studio Films, 7! Dean 
Street, WI 

WANTED, YOUNG MAN aged about 
22. wah General advertising c 
for administrative post 
National Advertiser in Birmingham 
Box S13 Ad Weekly 180 Pieet Sr 

WANTED FOR EDITORIAL PUB 
LAICTTY by well known industrial firm 
a competent journalat Full-time occu 
pation Good salary and progresive 
remuneration to the right man Write 
stating ayalfications which 


40 


CLASSIFIED ADVERTISEMENTS 


January 5, 1950 


APPOINTMENTS VACANT 


APPOINTMENTS VACANT 


BEVERLEY PICK 


Invites competent young artist 
to join his team. Applicant must 
have flair for three-dimensional 
work, and must be good 
letterer, typographer and a 
clean workman. Opportunities 
for young artist interested in 
wide range of activities and 
work of a high standard. 
Phone TEMple Bar 7058 


treated in confidence, to Box 

L.P.E 110 St. Martin's Lane 
COMPOSITOR for General lobbing avo 

Reader Compesiior(L SC) Permanent 

Write full particulars and wages 

required (0 

Rox 263 Ad. Weekly 180 Fleet S: EC4 | 


PRODUCTION London Agency hes « 


vacancy for Production man and javite 
applkxations from men capable of 
handiing thigh class sales literature and 
have g0Od knowledgc of thocks and 
type Write fully in first instance jin- 
cCluding salary required wo 

Ad. Weekly Ficet St EC 4 


prospects Write stating age exper 
ence and salary required to 
Box 506 Ad. Weekly 180 Fleet St EC 4 


SOOTTISH AREA SURVEVOR requires 
Must have excep 
selling experience 
cngage 
salary 
must 
Apply 
Box 256 Ad 


and 
and train representatives 


must be 


and commission 
be prepared wo tive 


Apoli ants 
in Scotland 


Weekly 180 Fleet St EC4 


THIS ADVERTISEMENT 


is addressed to an artiste visualiser 
whose experience fits him for a 
managerial position He must 
possess original ideas, and the 
ability to execute finished draw- 
ings of high standard. This posi- 
tion carries a high salary and un- 
limited prospects with a leading 
Midlands Agency. Full details 
please to 


Box 184 
Advertiser's Weekly, 180 Fleet St., E.C.4 


YOUNG GENERAL ARTIST required 
with good juvenile figure work 
design. lettering and good rough 
advamage State age 
specimens are availattc 
Write Box 4600 Frost 
Advertsing, 64. Finsbury Pave 
C2 


visuals 
experience 


mem, E 
A VACANCY occurs on the Editorial and 
Business staff of an old established 
(ity financial weekly journal (Maic) 
Previous experience advantageous but 
mon essential if willing to learn. Salary 
according © age and cxpericnc Write 
for appointment, Box 1198 The E¢ 
sareiaes Company, 54 Broad Stect 
C2 


MASIUS & FERGUSSON 
LIMITED 


Have a vacancy in their Market- 
ing Research section for an 
academically well qualified per- 
son, preferably male who has 
learnt something of the appli- 
cation of statistical principles to 
practical market research and 
who is concerned with widening 
his experience. The successful 
applicant will be expected to 
contribute towards the solution 
of media and marketing prob- 
lems as well as to the organisa- 
tion and evaluation of field 
surveys. Applications should be 
in writing and addressed to the 


Research Director 
MASIUS & FERGUSSON LIMITED 


40 Berkeley Square, London, W.! 
TION MANAGER required for 
rat Exhibition Full details of 


aac. cle te 
Ad. Weekly 180 Fleet St BC4 


A REPRESENTATIVE for «2 Printing 


fouse is required to cover South East 
Exwscx. We are looking for a man whe 
will be alert. can use he initiative and 
understands good quality prating and 
advertising jucraturc Pretecratity with 
an cstatiahcd connection of prepared 
to build up a steady valume of business 
Every ecncouwragement will be given 
Salary and expenses Give full detatis 
m writing to 

Box 257 Ad Weekly 180 Fleer St BC 4 


OUTLET FOR 
AMBITIOUS 
MAN 


A good job is offered with an old- 
established financially sound smallish 
West-End Agency that is growing 
rapidly by virtue of its high standard 
of service and work 

The man we seek will assist Manag- 
ing Director in handling accounts 
(some technical), and must be able 
to write sound copy, inspire inside 
studio to produce first-class layouts 
and must have sound knowledge of 
blocks, commercial art, and printing 
processes 

For a man who wants to climb to 
executive level, who likes work 
and will have a keen sense of loyalty 
to the firm and its clients, this is a 
real opportunity for progress with 
security 

Write in first instance to 


Box 278 
Advertiser's Weekly, 180 Fleet St., E.C.4 


and please state age, qualifications, 
experience, and present salary. 


YOUNG MAN, age about 25. with know 
Process Engraving required as 
Apply stating cxpericnce 
to Samson Clak A Co 
61, Mortumer Stree, W.1 
SOLE OUTSIDE representative for bead 
West End Studio. speciaiwinge in 
photography and colour prints 
stating experience 
Box 262 Ad. Weekly 180 Fleet St EC4 
THOROUGHLY EFFICIENT SPCRE- 
Tt required for important work 
with agency situated Wes End Must 
be well educated, good correspondent 
and possess pleasing personality Agency 
experience heipful Reply ali particu 
lars 


Box 


1779 Ad. Weekly 180 Fleet St BC4 


EXPERIENCED 
REPRESENTATIVE 


required for top-fligh: Studio of some 
40 years standing 

He must be fully co: versant with 
handling all types of commercial and 
advertising art, also print 

He will be required to (produce con- 
crete results from the outset both by 
his own efforts and from an existing 
number of clients who will depend on 
him to see that they recewe first-class 
service 

Write in confidence to Director 


Box 266 
Advertiser's Weekly, 160 Fleet St., E.C.4 


DISPLAY STUDIOS PRODUCTION 
MANAGER ontroiing departments 
sreceming, commercial 

poster writing, exhibitions 

ting), carpentry 
engineering 


(designing 
clectrical 
London 
sing ability 
training 
salar 
background 

Box 56) Ad Weekly 180 Fleet St BC4 
AN OLD Process House 
(London) require f 
representative Age 
paruculars 

293 Ad. Weekly 180 Fleet Sit ECS 
PRODUCTION JUNIOR waned in a 
West End Technical Advertising Organ 
sation doing very high quality colour 
Intelligence and a good memory 
are of more importance than agency 
caperience 


Box 2% 


onstru 


Engraving 
the services 


4 
about 30 Write 


day week 
Ad. Weekly 180 Fleet St BC4 


| 


AN ASSISTANT 


by the Publicity 
Manager of a leading organisa- 
tion. tdeal qualifications; a qual- 
fied (Accountandi/Cost Accountant) 
at least to inter. stage ; experience 


& required 


of commercial and industrial 
management, with particular refer- 
ence to the mechanisation of 
accounts journalistic §= ability 
His principal duty will be the 
collection of material for and 
writing of technical articles 


covering various uses of modern 
accounting equipment. Details of 
age, experience and salary to : 
Box 504 
Advertiser's Weekly, 180 Fleet St., B.C, 


AN OLD-ESTABLISHED Company of 
Commercial Printers and Advertising 
calendar Manufacturers 
with rapidly cxpanding ( 

‘ cfgage 4 

Good salary 

prospects to the right 

appreciavion not cssential 
and a practical busines 
requirements Age 
Write giving 
past cxpericnce 
62 Grays Inn 

LEADING OTL COMPANY = requires 
Ednor for monthly mimature newspaper 
circulating to staff Must be able to 


but initiative 
outlook are 

preferably 
fuli particulars uf 
W lings. 


handic all phases of production-writing 
sub - editing ordering photographs 
artwork and biocks, make-wp. proof 
reading Salary in accordance with 
experience. Reply to 

Box 1782 Ad. Weekly 180 Fleet St BC4 


R.C.N. REQUIRE 
INFORMATION OFFICER 


A person of alert. enouiring and 
methodical mind with a firsi-class 
agency background; and creative 
intelligence to pick up and sec 
the practical application ot 
marketing and other trade 
information This job offers the 
right man or woman good 
opportunites in a tive and pro 


gressive Organisation. Write giving 

full particulars to Managing 

Director, RCN 184. Strand 
we. 


FERST CLASS MONTHLY MAGAZINE 


with natonal appeal © women i 
iwgemtly secking m eneract« 
advertisement manager and a good 
crrculation manager Opportunities of 


imvestiment and directorship for right 


man Write im first instance to 
Box 295 Ad. Weekly 180 Fi 
AGENCY PRODUCTION - 
MENT require young ass to 
Managcr. Sound knowledec of ypo- 
sraphy and adaptauons essential 
Opportunity of advancement to right 
applicant W rite 
Box 287 Ad Weekly 180 Fleet St ECS 
PRODUCTION MAN wanted by « 
technical advertising Organisation in the 
Wes End doing very high quality 
colour work Fully expericnced in 
ordering Diocks and typesetting and 
maintenance of schedules Ability ww 
layouts and adaptations an 
age S day wee 
286 Ad. Weekly 180 Fleet St BC4 


Well known 
West End Agency has vacancies for 
Experienced Assistants in their Pro 
duction Depariment Sound knowicdaec 
of Blocks, Typesetting and Foundry 
necessary. but Prinung pot essential 


Box 1790 
Advertiser's Weekly, 180 Fleet Si. E.C.4 


INVOICE CHARGE CLERK (femaic 
expenenced) anc Iavore Typest 
(Femate) required by West End Adver- 
using Agency S-day week, luncheon 
echome Sate age, experience, salary 10 

x 251 Ad. Weekly 180 Ficet St EC4 

PROVINCIAL AGENCY requires exper 
enced young man take charge and 
develop smail London office Salary 
£500 per year. plus commission. Onc 
bic to imtroduce new business pre- 
ferred 
Box 276 Ad. Weekly 180 Pleet St EC4 
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LETTERING ARLIST, quice Jd cape 
cmcu foquu uit 4 LS rice 
Mu ive ung at y w 
Box 1754 A we Pieces St BCS 
ROTOR PRINI OPERATOR (Ma 
ex ce 6 gan prim sbop 
Upp y tor ad < Wrac 
Ociaus ‘ ty 
Box 1783 Ad. Weekly 180 Fleet St BC4 


bar NG “MAN: 23, Public Schoot Edu 
' wisnes Start & career im 
crusing = with rr overseas 


180 Fieet St EC4 


YOUNG MAN, aged 21 years, sccas 
posi as produ ) atsitact Has 
e ails nk wiedge B.oca Making 
aod typography 
Box 261 Ad. Wee 180 Fleet St EC4 


Technical Publication 
ADVERTISEMENT MANAGER 


with excellent selling record and 
Agency connect 5 see a 
chang He is well ficted for che high 
stand d likely to be required in the 
near tuture His services are offered 
to you throug 


= 272 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS WANTED BUSINESS OPPORTUNITIES 


CAPABLE YOu NG ARTIST, good 
knowledge { printing processing; 
SUPP! © sound w whit 18 layvuls On sPalc 
ime basis 
Rox 253 Ad. Weekly 180 Ficet St BCS 

ARTIST 6 secks pr a positjon 
Ire gcnmt Conscientious wor 
Box 267 Ad Weckiy 180 Fleet St BC4 

WITH FRESH IDEAS Im always bright 
experienced * » Copywr 
Box 291 Ad ckiy 180 Fleet St BCS 

ASSISTANT PROD. CTION MANA 
Get le ng m Agency secks 
change — a. y in Adverusing 
Sectron of Manufacturers Keen and 
wil ng 28 
Box 280 AS Weekly 180 Pleet St BC4 


RESULTS 
NOT STUNTS 


Senior executive, Copy, 
Ideas, Visuals, Contact, 
Seeks sound Agency appoint- 
ment (or as Advertising Man- 
ager). Wide and successful 
experience with ** National " 
and Technical Advertisers in 
both spheres 


Box 1780 
Advertiser's Weekly, 180 Fleet St., £.C.4 


PHOTOGRAPHIC 
PRINTS 


Any Size — Any Quantity 
Write or Phone 
PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Cater Street, London, W.! 
. Welbeck 0938/9 


FAMOUS VARSITY MAGAZINE for 
sale going pr -_—~ comoern £1,500 
References req 
Box 1825 Ac 


Weekty 180 Pleet St BCS 


AN 
OPPORTUNITY 


arises to acquire the Shares 
and Goodwill of a well known 
and soundly established 
London firm of Display Con- 
tractors and Silkscreen 
Printers. Ali ot £10,000, 


= SERING ARTIST requires situation 
-70 Ad. Weekly 160 Fiect St Ec4 
PUBLICITY MANAGER wishes to join 
wed.ng an cxecutive of real 

a>iaty and wide exp cme im ail 


branches of adverusing pee sales pro- 
n ‘ 

Box | Ad. Weekly 180 Fleet St BC4 

COMMERCIAL — secks exte MID 

Ciseatcie ad.s @ Children's 

shion ustratons Stall life and 

Sescriptive einorial articies. Commis- 
ONs prompuy cxecuted 


Box 265 Ad. Weekly 180 Fleet St BC4 


LONDON REPRESENTATION. Acver 
tiser s r c rn r 


c r graphe 
snowcal ck 0 
i tice ry 
f 1 i c at 
Box Ad W y 180 Fleet St BC4 
STL DIO MANACER cative, als 
Cape pr n ant t 7 
Seeks post in Ageacy or as Advertsing 
Ma r 
Box 252 Ad. Weekly 180 Pleet St EC4 


TOOTING TO 
TIMBUKTU 


Young Man, age 28, seeks 
position that will give op- 
portunities to apply: sound 
experience in line-drawing 


flair for creative layouts: 
colour: good approach in 
personal contacts: fluent 
French. Will if necessary 
travel. 
Box 1774 
Advertiser's Weekly, 180 Fleet Se., E.C.4 
RETOUCHER sceks change w 


reasonable prospects. Good all rot 
experience Horgan b Drak cieid 
Road, B a S.W 
LADY, - — a Ef ae AC TS London 
sit med @ 
buyitg a pr m r respon 
s post 
x 288 Ad. Week 180 Fleet St ECS 
CAMBRIDGE GRADLATE 25 Ex 
R.A. mag “ < qu ck 
car ager 1 reer Ad 
t cI r Ks positio 
as ‘ r A 
Box Ad. W ¥ I t St EC4 
ARTIST Gener Lx ” i Letier 
Ys 1 ape ’ I 
< r Printe equires 5 in 
l J S 
Box 178) Ad. Weekly 180 Picet St BCS 
—_ 


Addressing copy - typing 
jetters and duplicating 
ACKROYDS SECRETARIAL BUREAU 
Grays Inn Chambers, 20 High Holborn 
Hol 03145 


facumile 


Permanem and temporary staff 
upplied Dictation room for journa 
ints. Accommodatc”. address service 
Desks for hire Message taking and 
mail torwarding 
SHORTHAND eS vPasTs. Private Sec 
retaries, Clerk ec. UW you are in 
urgent need of staff, comact Embassy 
Bureau, Excel House, Whitcomb Street 
we. Whitehall %924 We 


spectaliee 


in efficient personnel 
CREATIVE LAYOUT and Lettering 
Artis seeks London appoiniment 
Aa 
Box 2 ] 180 Fleet St BC4 
YOUNG MAN Agency expernence 
secks ¢ at ju Copywriter Good 
reter eo 
Box 292 Ad. Weekly 180 Fleet St BC4 


FREE LANCE SERVICES 


BLACK & WHITE ILLUSTRATIONS 
for advertising purposes 
TECHNICAL & ENGINEERING 
works speciolity 


BLAKER, 34 Grittleton Ave., Wembley 
"Phone WEM 2874 


FIRST CLASS ADVERTISING couple 
combine as @ creative team to supply 


service c 


S BCs 
t required 
i crs suitable tor silk 
screen reproduction, figure work essenual 
Box 211, Smiths Bookshoo. King Sirect 
Gt Yarmouth 


Audited Accounts. Principals 
only to apply to 


Box 185 
Advertiser's Weekly, 180 Fleet St.. E.C4 


WANTED. Advertising Agenis + ake 
over ertising of a Hardware Novelty 
Expe adit re - OOK W rite giving full 
details {f services rendered. rates for 
Artwork, Block ct Send specimens 
of work done Wr 
Box S16 Ad. We kiy. BO Fleet St EC4 
The National Cactus and Succulent 
Journal seeks Sales Orga on to 


handle che selling of advertising space 
in the quarterly Journal, and also the 


quarterly Cactus News-letter Please 
write to Nationa! Cactus & Succulent 
Journal Church 


Ade! 


Tree 
Leeds, 6 


Tops Lane 


ADVERTISING. 
fered to Pr 


Permanent Duectorsh 
blicity at 


offe « Aa 

Organise and «cil s capit i 

ment Return Salary and Commise 
ox 294 Ad. Woekly mf cs £04 


EXHIBITION STANDS 
AND DISPLAYS 
DESIGNED AND BUILT by 


RUSSEL—STUBBS 


46 HOLLAND PARK, LONDON, W.1! 
Tel. PARK 8489 


COMMERCIAL ART SERVICES 


do you need 


Illustrated Booklets 
Designed Sales Literature 
Distinctive Packaging 


or any other of the hundred and one 

aids to selling our experienced artists 

and layout men can give your produc- 

tion drive 

PYRAMID ADVERTISING SERVICE 
i] be happy to help you in any way 

phone PAD 262! 

16 CHILWORTH STREET, W2 


ADVERTISER'S WEEKLY 


ACCOMMODATION 


Two 
ace om near 


Unclusive of “pi ne 
“T week cee 

Box 290 Ad 
ARTIST 


we 
TEMple Bar 741 


vate LANCE ARTISTS 
MuNVO Kingsway 
service, cto) Ms 


inclusive light 
i 


Week! y 180 Pleet St BOS 
fers share of studio, WiCT 
heat 


offered 
Rent 


MISCELLANEOUS 


Managing Director 
&. J. HARRISON 


Telephones 


MITCHAM 2231, 168 


EDMAR 
PRINTING METALS 


LIMITED 


PRINTING METAL 
MANUFACTURERS 


LINO, STEREO AND 
MONO TYPE METAL 


EDMAR WORKS 
MILL GREEN RD., MITCHAM 


SALES AND WANTS 


t ne =nve Y WANTED -sem-automatk 
: s cut-off 


vd retyping 
Gh; plate 
Ss ‘ pre and ” 
Horney Journal, 16 
MODEL MAKERS. 
aca reasonable cost 
: live afd realists 
able for diplay 
emt ‘ ine * 
fox 299 Ad. Weekly 
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Wwul 
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y Company before 


with 
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either 


Association—the 
trade union 


out of a job 
SECRETARY 


LAYOUT 


A Secure Future 
Join the Publicity Workers’ 
advertising 
You get weekly 
payments when you're ill or 


143 Cranbrook Rd., Mord, Essex 
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Fear in the forest 


Fire is the most feared of all forest 
disasters—and the costliest. It takes 
some seventy years for spruce to mature 
for paper-making. Unchecked, fire in a few 
hours could lay waste a whole season’s log- 
ging area—and leave it unworkable for the 
next half century. To combat this ever- 
present menace the Government and mill- 
operators of the Province of Newfoundland 
formed the Forest Protection Association, 
to which the Bowater Organisation is the 
largest individual financial contributor. 

In assisting to make this association 


the most successful fire prevention 
division in the whole of Canada, Bowaters 
have themselves installed 12 fire protec- 
tion depots and erected many look-out 
towers throughout the Province. Bowater fire 
wardens watchover thousands of square miles 
of timber. On foot, by rail, by car and from 
the air endless vigilance is the only insurance 
there can be against forest fires. By the pres- 
ervation of standing timber and in scientific 
cutting and reafforestation the Bowater 
Organisation serves the pulp, paper and 
allied industries throughout the world. 


Issued by 
THE BOWATER PAPER CORPORATION LIMITED 
London 
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“HOTEL REVIEW ” 
DOUBLES PAGE AREA 


January issue “Hotel Review” 
ado new format giving 
doupie 1949 page area, with 
more pages. Price raised from 
ls. 6d. to 2s. first price change 
for more than 25 } ears. 


JUVENILE MAGAZINE 
TO APPEAR REGULARLY 


Owing to freeing of paper 
for periodicals “vollins tor 
Boys and Girls,” published 
irregulariy in Canada, resumes 
title from March 1 of “Collins 
Magazine for Boys and Girls,” 
and will publish regularly, on 
20th for following month. 

Robert A. Paterson, formerly 
advertisement representative 
with National Trade Press, 
been appointed advertisement 
manager. 


R.W.R. CHISWELL JOINS 
WARREN SEYMOUR 


R. W. BR. Chiswell has joined 
The Warren Seymour Company 
Ltd, as account executive. 


DEATH OF ANDREW BLYTH 


Andrew Blyth, director of 
Emmott & Co. Lid, for 23 
years, who retired just over a 
year ago, died on Monday, 
aged 67. Joined Emmott & Co. 
in 1901, and up to his retire- 
ment was advertisement repre- 
sentative for “Mechanical 
World and Engineering Record,” 
“Textile Manufacturer” and 
other publications. 


Brenda Leigh, lately secretary 
to C. Harold Vernon of C, 
Vernon & Sons, appointed ad- 
vertising manager to Pallets 
Lid., industrial handling 
specialists. 


After luncheon of Associa- 
tion of Display Producers and 
Silkk Screen Printers, at Cafe 
Royal, on Tuesday, the 9th and 
last annual meeting of the As- 
sociation will be held, followed 
by first annual meeting of the 
new Display Producers and 
= rinters Association 


The Institute of Public Re- 
lations is to hold its first 
luncheon on Tuesday, at Plan- 
ni Centre, 28 King Street, 


W.C.2, when B. D. Co . of 


| Research Services Lid. is to 
speak. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Led., at their office at 180, Fleet Screet, London, E.C.4 
January 5, 1950. Printed by Staples London, 


Press Limited at their Great Titchfield Street, 


(Phone : Chancery 8844) 
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